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put yourself in this picture 


REPLACEABLE 
SPIKES ROOMS 
1248-1249 
Hotel 
NEW YORKER 
America’s 6 million golfers make quite a profitable 
market for golf shoes! Will your brand get its share? 


. ; Ww 
One way to be sure is to add these extra selling — 


features to your sales story on Men's and Women’s golf shoes! CANNOT CRACK 


) SPIKE SOCKETS MOLDED-IN 


DU-FLEX TRU-STANCE GOLF SOLES siden dans siecle 


WEARER NEVER FEELS SPIKES 


NO PROTECTIVE MID-SOLE REQUIRED 


WRITE FOR SAMPLES AND MANUFACTURING DETAILS 


AVON SOLE COMPANY e AVON, MASSACHUSETTS 
FOR FORTY-THREE YEARS SPECIALISTS IN FINE SOLE MATERIALS 
MAKERS OF AVONITE, DU-FLEX AVONITE AND CUSH-N-CREPE SOLES 


not on all shoes... just the best ones 


ADVERTISED IN... 





RESEARCH KEEPS B FIRST IN RUBBER 
® ® 


® The B. F. Goodrich Company, Dept.$P-70, Akron, Ohio 
a e e oo ric Please send me new, 1954 Product Catalog. 


Name__ 





Address. 


shoe products | -: 


ee the coupon at right and get the new, 1954 


B. F. Goodrich Shoe Products Catalog. This handy, NATIONALLY ADVERTISED SHOE PRODUCTS 
40-page catalog is of loose leaf type, easy to keep 


Rif @ 
up-to-date. Big illustration photos show all products; oo ric 
all facts are given. You'll find it easy to use, easy to ® ad 
read. Write today—there’s no charge, of course. INDUSTRIAL PRODUCTS DIVISION 
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Letters toL & S$ 


Leather Draperies 
Dear Sirs: 

I have just run across a recent com- 
mentary in your Stylescope in which 
you say “there are other uses for 
leather being developed. . . . Many 
ideas are forthcoming, such as leather 
tiles for walls, leather draperies, etc.” 

I am sure you will be pleased to hear 
that way back in 1931 I was fortunate 
enough to sell 100 large hides of russet 
upholstery leather to Warner Bros. of 
Hollywood, which these people used 
in the Beverly Hills Warner Bros. 
Theatre for draperies in the lobby and 
upstairs balcony. 

What will perhaps please you even 
more is to hear that upon a recent 
visit to this theatre, I found the drap- 
eries in a condition just about as good 
as new. All they needed was a bit of 
cleaning. 

This surely is one more proof of 
the truth of the Upholstery Leather 
Group’s advertising theme: “The lux- 
ury of leather costs you nothing.” 

In closing, let me say that I always 
enjoy reading your Stylescope, which 
is consistently full of good ideas. 

R. HH. Weimann 
R. H. Weimann Co. 
Los Angeles, Calif. 








-»in the breast or elsewhere 
«jis the second of the seven 
commonest danger signals 
that may mean cancer...but 
should always mean a visit to 
your doctor. 


The other six danger signals 
are— Bi Any sore that does not 
heal Unusual bleeding or 
discharge Z§ Any change in 
a wart or mole Persistent 
indigestion or difficulty in 
swallowing [J Persistent 
hoarseness or cough Any 
change in normal bowel habits. 


For other facts about cancer 
that may some day save your 
life, phone the American Can- 
cer Society office nearest you, 
or write to “Cancer”—in care 
of your local Post Office. 


American Cancer Society’ 
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Coming Events 





Nov. 29-Dec. 3, 1953—Popular Price Shoe 
Show of America showing of footwear for 
Spring and Summer 1954. Sponsored by 
National Association of Shoe Chain Stores 
and New England Shoe and Leather Asso- 
ciation. Hotels New Yorker and McAlpin, 
New York City. 


Jan. 31-Feb. 3, 1954 -— 40th Anniversary 
Mid-Atlantic Shoe Show, sponsored by 
Middle Atlantic Shoe Travelers, Manufac- 
turers and Wholesalers. Benjamin Frank- 
lin, Philadelphia, Pa. 


Feb. 14-16, 1954—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherlands 
Plaza Hotel, Cincinnati, O. 


February 27-March 2, 1954—Allied Shoe 
Products and Style Exhibit for Fall and 
Winter 1954. Hotel Belmont Plaza, New 
York City. 


March 1-2, 1954—Showing of American 
Leathers for Fall and Winter 1954. Spon- 
sored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


April 25-28, 1954—St. Louis Shoe Show. 
sponsored by St. Louis Shoe Manufacturers 
Association. Leading St. Louis hotels. 


May 10-11, 1954—Annual Spring Meet- 
ing of National Hide Association. Sheraton- 
Cadillac Hotel, Detroit, Mich. 


May 13-14, 1954—Annual Spring Meet- 
ing of Tanners’ Council of America. Bed. 
ford Springs Hotel, Bedford, Pa. 


June 7-10, 1954—Annual Convention, 
American Leather Chemists Association. 
Bedford Springs Hotel, Bedford, Pa. 


Aug. 31-Sept. 1, 1954—Showing of Amer- 
ican Leathers for Spring and Summer 1955. 
Sponsored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


Oct. 24-27, 1954—National Shoe Fair. 
Sponsored by National Shoe Manufactur- 
ers and National Shoe Retailers Associa- 
tions. Palmer House and other Chicago 
hotels. 


Oct. 28-30, 1954—Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 
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Your Blueprint for Enduring Toe Comfort 


"“Celastic”’ Box Toes 


Months of wear are hard on any shoe but for an extreme test, take sa 
on-the-job shoe worn for 8 months by James F. STAR construction 
engineer of Nashville. Note how the toe area of this shoe 
made with ‘‘Celastic’’ is completely smooth and 
free of wrinkles. Mr. McCaul says: ‘‘These shoes 
gave me real comfort, with no wrinkles in the 


toes. I'll buy the same brand of shoe again, you 





may be sure.”’ 


















































There is one big reason why manufacturers and re- 
tailers can be sure of wearer Satisfaction when ‘“'Celastic”’ 
is the foundation of the toe. It’s the positive fusion be- 
tween box toe and lining. For toe comfort and style that 


endure, specify ‘'Celastic’’ Box Toes. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 


*Celastic is a registered trademark of the Celastic Corporation 
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Ricur under the shadow of the 
leather industry has been developing 
a phenomenon that should make tan- 
ners, as well as shoe manufacturers, 
take sharp notice. It’s simply this: 
the sneaker-wearing period among 
boys and youths is extending longer 
and longer over the course of the 
year. 

Call it a trend or movement or 
what you will. But where sneaker- 
wearing used to be a three-month or 
four-month period, it has now ex- 
tended to six, seven and eight months. 
A check on the footwear habits of 
boys in the six-to-thirteen-years age 
class will reveal that where sneakers 
used to be worn primarily from June 
to September, they are now worn 
from April-May right through No- 
vember, and in some cases into 
December where and when the 
weather permits. These sneakers are 
being worn to school as well as for 
after-school use. 

This development is costing the 
leather industry millions of feet of 
leather annually, and the shoe indus- 
try several millions of pairs of boys’ 
and youths’ shoe sales. 


Sales Downtrend 


There are some interesting figures 

to corroborate this factual trend. For 
instance, production of boys’ and 
ouths’ shoes today is substantially 
ess than it was a generation ago, 
despite a hefty increase in the popu- 
lation of this group. In the 1922-28 
period average annual production of 
these shoes was approximately 22 
million pairs. In the 1947-52 period 
the average annual output was 
around 17 million pairs for this 
group — and a much larger group 
numerically, at that. 

But perhaps more graphic is the 
eo on per capita consumption of 

oys’ and youths’ shoes. In the 1921- 
29 period, per capita consumption 
was 1.82 pairs. From 1930 to 1952 
it averaged only 1.39 pairs. If we 
take the more recent period, 1947- 


6 


Tanners and shoe manufacturers face a mutual 


challenge to assume a creative role by devising new 


products that will halt the steady trend among boys 


of wearing 


More SNEAKERS, FEWER SHOES 


52, we find per capita consumption 
for this group down to 1.37 pairs. 

While over-all production of these 
shoes has remained virtually static 
for many years, per capita consump- 
tion has shown a steady decline. We 
are selling fewer and fewer pairs of 
leather shoes per boy. Conversely, 
in the misses’ or little girls’ group 
there has been a very heavy increase 
both in total annual production and 
in per capita consumption. 


Facing Blunt Facts 

Now, there are a couple of blunt 
facts that tanners and shoe manu- 
facturers must face regarding this 
matter. First, the earlier arguments 
or theme that “sneakers” are harm- 
ful to child foot health were success- 
fully countered by the makers of 
rubber-canvas footwear or sneakers. 
Not only did these makers do an 
effective job of unselling this story 
to the public, but they built “foot 
health features” into this footwear 
and aggressively promoted them. 
Second, there has yet been no reli- 
able medical study to prove with any 
acceptable conclusion that sneakers do 
render specific injuries to foot 
heaith. 

But perhaps the most potent fact 
of all favoring the popularity of the 
sneaker among this group is a very 
simply and basic one: the kids like 
them. All the other arguments, pro 
or con, can be thrown out the win- 
dow as being of secondary or less 
importance. 

Therefore, if the tanners and shoe 
manufacturers are to successfully 
compete with the sneaker, it can be 
done only by creating a product that 
competes in kid appeal with the 
sneaker. This they have yet to do. 
And until they do they may expect 
this market to remain as apathetic, 
both in total production and in per 
capita consumption of leather shoes, 
as it has been over the past 20 years 
or more. 


There appears to be nothing diffi- 
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cult or insurmountable about the prob- 
lem. Above all, the tanners must 
assume a relatively new role. They 
must themselves create a new prod- 
uct, or several of them, competitive 
with the sneaker. Products with 
wholesome boy-appeal. 

Among the points of appeal in the 
sneaker is its light weight and ex- 
treme flexibility, actually a_pliabil- 
ity. It is symbolic of things athletic 
—a very potent point of boy appeal. 

These form the basis of new com- 
petitive products. For example, the 
soft-sole Indian moccasin fits into 
the competitive class in terms of boy 
appeal. But it has never been given 
all-out promotion. And price-wise it 
may run out of line a bit, competi- 
tively. 


New Concepts Needed 

But the biggest thing the shoe and 
leather industry needs in this respect 
is a genuine class of summer foot- 
wear for boys. Not merely a lighter 
weight version of the conventional 
school shoe, but a drastic departure 
into a new classification that com- 
petes with the sneaker in terms of 
performance and eye-appeal. 

While the manufacturer of boys’ 
and youths’ shoes plays a prime role 
in this matter, the tanner can no 
longer remain in the background, 
waiting for the manufacturer to as- 
sume the responsibility and initiative. 
The tanner must now come forward 
to assume a creative role and become 
a motivating force himself. Every 
pair of unsold boys’ shoes represents 
nearly two feet of unsold leather. 
The tanners’ responsibility to assume 
a creative and inspiration role in this 
matter is obvious. The potential re- 
sults of such creative initiative com- 
prise a handsome opportunity. 


Reprints at nominal costs: Up to 100, 10c 
each; 200-500, 5c each; 1000-3000, 214c each; 
5000 or over, 114c each. 
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For a Celvet Fintste 


on Leather, Rubber or Synthetics 


© Uniform all-over buffing. 
© Superior all-over roughing. This new United machine uses a specially developed 


@ Abrasive mileage increased up to air cushion type blanket on a high speed oscillating 


50% and more as compared with 12” buffing roll. It can be fitted for buffing unat- 
other equipment. tached soles and taps of leather, rubber or synthetic. 


It produces a soft even nap or a coarse rough tex- 
ture (suitable for cementing) and gives outstanding 
production advantages and economies. 


® High production as compared with 
other equipment. 


© Sole materials of variable thick- 
nesses, and soles with reduced For information about the new GAC Buffing 


shanks and similar limited varia- Machine — Model A, get in touch with your United 
tions, can be readily processed. branch office. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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VERTICAL SHOE ALLIANCE 


A revolutionary plan suggests that the only way to compete 
with the giants in the shoe industry is for the independents 


themselves to create a competitive giant 


Waid subject of big versus small busi- 
ness is many decades old in this 
country. However, over the past 
couple of years it has reached white- 
heat proportions in the shoe industry 
in a somewhat revised version: the 
factory-owned stores versus the in- 
dependents. 

An organized expression of this 
situation took place a few weeks ago 
in Chicago with the founding and 
first meeting of the National Con- 
ference of Independent Shoe Retail- 
ers. The gist of that meeting: what 
can or shall the independents do to 
compete against the expanding threat 
of factory-owned shoe stores? De- 
spite much discussion and many 
comments, the meeting was con- 
cluded without any specific conclu- 
sions. However, it did signify that 
there was an industry-wide interest 
in the matter. 

One man who has been in the cen- 
ter of this stew is Heinz W. Rollman, 
= of Wellco Shoe Corp. of 

aynesville, N. C. Typical of the 
man, he has prepared a detailed plan 
called Vertical Shoe Alliance—a plan 
he believes to be the concrete answer 
of “how small independent business 
can exist together with big business” 
in the shoe industry. In short, how 
small shoe business can compete suc- 
cessfully against the “giants” in the 
shoe industry. 


The Growing Giants 


Rollman states that the “four gi- 
ants” (International, Brown, Endi- 
cott-Johnson and General) make 
among them a total of “at least a 
third of all the shoes in the country” 
(the figure is actually about 25 per- 
cent), and that “this will increase to 
at least 50 percent over the next 10 
years.” 

Things at the retail end of the busi- 
ness aren’t much different, says Roll- 
man. By 1960, the big chains will 
account for “at least half” the retail 
sales, and more independents will be 


_ bought by the manufacturing giants 


or the chains. (The actual figures: 
the larger shoe chains—those with 
1l or more stores—account for 20 
percent of all retail shoe business.) 

One of the reasons for the success 
of the “bigs,” says Rollman, is the 
use of brand names. The bigs can 
promote their brands much more ef- 
fectively than the smalls, many of 
whom don’t even produce a branded 
line. With the public becoming more 
brand-name-conscious, the expansion 
of the bigs (and the consequent de- 
cline of the smalls) seems even more 
assured. 


More Cost To Smalls 


He also contends that the smalls, 
because they cannot afford to sponsor 
research or hire highly specialized 
talent, must tend to make a product 
more costly and inferior to those of 
the bigs. And as a result, consumers 
will favor the products of the bigs. 

Rollman believes that these 
“trends” are pretty clear-cut. On the 
other hand, he argues that the suc- 
cessful survival of small business is 
vital to the economic anl social struc- 
ure of the nation—that the existence 
of small manufacturers and retailers 
is vital to the making of a better 
community. 

Thus he presents the Vertical Shoe 
Alliance idea—his plan to combat 
the “trends” so that the small inde- 
pendents (manufacturers and _retail- 
ers alike) can compete successfully 
with the bigs. 

Here, fundamentally, is the plan, as 
outlined by Rollman. The Alliance 
would have as its members all the in- 
dependent manufacturers, retailers 
and allied products necessary to make 
and sell shoes. Member groups 
would represent cattle raising, rub- 
ber plantations, tanneries, chemical 
plants, forests, cotton mills, last fac- 
tories, shoe factories, furniture fac- 
tories, makers of machinery, retail- 
ers, ete. In short, a complete cross- 
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section of every category of produc- 
tion and selling involved in shoe 
business. 

All this would be welded into a 
single, huge organization—yet with 
each member company retaining its 
independence. He cites that this plan 
has worked successfully among other 
groups; for instance, the Independ- 
ent Grocers Alliance as the answer to 
the big food chains. The I.G.A. now 
has 5,300 members doing a gross of 
$2.3 billions. The Atlantic & Pacific 
Tea Co., also originally founded on 
the same plan, today does a gross of 
$3.8 billions. Other groups, such as 
the orange growers of the West Coast 
today operate under a similar plan. 

States Rollman, “If just 5,000 shoe 
stores would get together, adopt the 
same name, and advertise for five 
million dollars a year under this 
same brand name, each of these 5,000 
independently-owned stores would 
gain a certain advantage.” This ad- 
vantage, he says, would be propor- 
tionately greater if the organization 
also included manufacturers, allied 
trades, raw stock suppliers, ete. 


Advantages Of Bigs 


Large shoe manufacturers, says 
Rollman, are able to produce a better 
product at lower price because they 
operate more efficiently (this is con- 
firmed by a Commerce Dept. study 
of the shoe industry, wherein it was 
shown that factories with 100 or 
fewer employes have higher average 
costs than plants with over 100 em- 
ployes.) Also, the large firms, as 
a result of savings from greater effi- 
ciency, are able to expand a certain 
portion of their sales for research 
and advertising, giving them a fur- 
ther advantage via improved prod- 
ucts and increased sales. In this re- 
spect, the small independents are at a 
distinct disadvantage operating indi- 
vidually. 

Says Rollman, “The shoe industry 
is dominated by the four giants, and 

(Continued on Page 22) 
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The *15 R&L 


CUSTOM 
Steel Shank 


Here is the shank designed to provide maximum strength and 
rigidity . . . an ideal shank for all types of men’s footwear, from 
the finest high-style men’s dress shoe to the rugged work shoe 
or field boot. 

The #15 R & L Shank provides a single means of attaining two 
important characteristics of a finely constructed shoe — strength 
and fine bottom character. 

This new shank is available in various gauges and in lengths 
from 43%," to 6)%". Samples can be obtained through United 
branch offices. 


VITA-TEMPERED STEEL SHANKS Y 


are tough, hard, uniform. Fit like master models. Clean, ready 
to use. Preserve balanced tread. 


UNITED SHOE MACHINERY CORPORATION, BOSTON, MASS. 
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POLYVINYL ALCOHOLS IN LEATHER PROCESSING 


Avrnoucn they have been manu- 
factured in the United States for 
about 20 years, polyvinyl alcohols 
have the dubious distinction of being 
among those resinous materials that 
have to date found relatively few 
applications in the processing of 
leather products. 

The reason for this is somewhat 
difficult to understand; for while it 
is true that polyvinyl alcohols won't 
do anything that couldn’t be done 
with other materials, these resins are 
both actually and potentially capable 
of eliminating a variety of leather 
production problems which now in- 
volve the expenditure of many un- 
necessary dollars each year. 

For example, where polyvinyl al- 
cohol dispersions are used as prim- 
ing coats on tanned leather surfaces, 
much money can be saved and many 
undesirable finishing effects can be 
avoided because oil and lacquer coat- 
ings will not then penetrate or im- 
pregnate the leather as much as might 
otherwise be expected. 


Polyvinyl Aleohols Unusual 


As thermoplastic resins, polyvinyl 
alcohols are unusual because they are 
completely soluble in water. Other 
synthetic resins are soluble in fluids 
such as acetone, chloroform, methyl 
ethyl ketone, etc., but none of com- 
mercial signiaicance are known to be 
completely soluble in waver. 

Thus, aside from the fact they are 
among the less-expensive resins, poly- 
vinyl alcohols can be dissolved for 
use as adhesives, binders, sizing 
media, impregnants, and coatings at 
a relatively low cost. This is not an 
unmixed blessing, because a water- 
soluble resin has many obvious dis- 
advantages in the manufacture of 
products requiring considerable water 
resistance. However, for reasons that 
will be explained presently, it is pos- 
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By Thomas A. Dickinson 


sible to “insolubilize” polyvinyl al- 
cohols enough to make their use prac- 
tical in connection with most leather 
products. 

Further, it should be pointed out 
that water-soluble materials have 
many distinct advantages from the 
finished-product point of view. For 
instance, a water-soluble polyvinyl 
alcohol coating on a leather surface 
can become a high-strength adhesive 
if it is merely moistened with water 
and brought in contact with a sec- 
ondary surface. 

Aside from the fact that they are 
inherently soluble in water, poly- 
vinyl alcohol resins compare quite 
favorably with other thermoplastic 
materials in the solidified condition, 
as indicated by a list.of typical prop- 
erties (See Table). 

The basic properties of polyvinyl 
alcohols, like those of other synthetic 
resins, can be modified in many ways 
with plasticizers, extenders, insolu- 
bilizers, pigments, dyes, wetting 
agents, anti-foaming agents, and 
flame-proofing compositions. Chrom- 
ium compounds such as cupric di- 
chromate, sodium dichromate, and 
chromic nitrate are among the most 
useful insolubilizers. 

Plasticized and unplasticized poly- 
vinyl alcohol resins, dispersed in 
water along with insolubilizers, have 
been used with particular success as 





Property 


Normal Color 
Specific Gravity 


Specific Volume, cu. in./Ib. .......-- 
Refractive Index, np, 25° C. ........ 


Elongation, %, plasticized 


Tensile Strength, lbs./sq. in. ....... 


Shore Hardness, plasticized 
Softening Temperature 
Burning Rate 

Effect of Light 
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leather impregnants which add body 
and reduce the softening effects of 
oils on the impregnated materials. 

Laboratory tests have further 
shown that leather dust particles can 
be reclaimed for use as sheet mate- 
rials by adding the dust to a poly- 
vinyl alcohol-water dispersion, pour- 
ing the mixture into a suitable mold 
or form, and using heat to evaporate 
the water. 

Materials treated or bound with 
insolubilized polyvinyl alcohols are 
not affected by brief exposures to 
moisture, However, they will swell if 
they are immersed in or repeatedly 
exposed to water for a considerable 
length of time. This tendency to swell 
can be greatly reduced by finishing 
the materials with water-resistant 
coatings, if necessary. 

Where materials require maximum 
resistance to oils and greases, poly- 
vinyl alcohols alone are excellent 
leather finishing media because they 
are virtually impervious to vegetable, 
animal, and mineral lubricants. 

In general, polyvinyl alcohols will 
soften or dissolve in acid or alkaline 
solutions in a fairly short period of 
time. Yet they are insoluble in some 
volatile solvents, such as methanol 
and ethanol, which will dissolve sev- 
eral of the more inert thermoplastic 
resins. 





see eee ene 


eoeeeeeee 


Value for PVA 
Translucent White or Cream 


12? to: 3.31 


<eteend in 22.9 to 21.1 


1.49 to 1.53 

Up to 600 

Up to 22,000 
10 to 100 

165° to 210° C. 
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WateR-REPELLENT Dyes FOR LEATHER 


This development is another forward step in leather technology 


By Raymond Hauck and Robert M. Lollar 


D.wirr and Shroff have recently 
described the synthesis of long-chain 
alkyl-substituted dyes which has 
yielded large increases in the water 
repellency of cotton and wool. Ex- 
pressedly simple, they have found that 
regular acid and basic dyes modified 
by carrying a long water-hating tail 
yield a water-repellent dyed fabric. 

This idea seemed to be applicable 
to leather; hence the Tanners’ Coun- 
cil laboratory has made a preliminary 


Tanners’ Council Research Laboratory 


University of Cincinnati 


investigation of the use of these dyes 
on leather. 

First, the disclosures of this idea 
by the Michigan State College re- 
search men in the above publication 
led us to investigate the idea in the 
laboratory. The leather used was a 
vegetable mordanted chrome-tanned 
kidskin carrying one to two percent 
fat-liquor. Since we desired to use 
commercially available raw materials, 
it was not possible for us to synthe- 


size the identical compounds synthe- 
sized by DeWitt and Shroff. It was 
noted that rosaniline gave a high 
water repellency on cotton and wool, 
and that the substituted rosanilines 
were the best that the Michigan State 
group prepared. Therefore we de- 
cided to synthesize some substituted 
rosanilines for testing on leather. 
The method of application adopted 
was that used for developed dyes on 
(Concluded on Page 35) 





WATER REPELLENCY OF LEATHERS DYED WITH LONG-TAILED DYES 


Water 

Spot- 

Leather 
Time 


Total 
Water 
ting Absorption 
Percent in 
Seconds 10 Minutes 


Color Rub-Off : 


Crockometer 


10 Cycles 





Crockometer 
10 Cycles 


Dry Wet 





Control Acid Dyes 250 


232 


Para-Rosaniline 


Pentadecyl 
Resorcinol 


240 


Pentadecyl 
Phenol 


Phloro- 


dodecylphenone 


217 


252 


250 
2 — Purple 250 
3 — Yellow 80 


4 — Brown 15 


1 — Green 


Slight Moderate 


Moderate Heavy 
Moderate Slight 
Slight Very Slight 


Very Slight 


Michigan State College Dyes 

Moderate Heavy 
Heavy Heavy 
Slight 


Moderate 


Moderate 


Heavy 


Bleeding 


Moist Cloth Soap Washability 


Washed 
Leather 
Color 


Bleeding 
70°C - 1 Hr. 
Faded 


Moderate Yes 


Diazotized Para-Rosaniline Derivatives 


Heavy Good 


Moderate Good 


Slight Good 


Slight Good 


None Good 


Moderate Good 
None Good 


Moderate Good 
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SHOE OUTPUT NOW EVEN WITH 1952 


11 MONTHS’ ESTIMATE 
SET AT 466 MILLION 


1953 Total Should Reach 
505 Million Pairs 


Sharp declines in shoe production 
during the past four months—Aug. 
through Nov.—have about compen- 
sated for any “excess output” during 
the first seven months of 1953 and 
brought back total figures for the first 
11 months of the year to an even level 
with the corresponding 1952 period. 

This is the latest estimate of the 
Tanners’ Council which this week set 
production for the first 11 months of 
1953 at 466,316,000 pairs, about 
equal with the 466,501,000 pairs re- 
ported in the 1952 period. 

The Council based its estimate on 
an estimated output of 40,300,000 
pairs in Oct. — fully 13 percent less 
than the 46,341,000 pairs of Oct. 
1952—and estimated Nov. 1953 out- 
put of 36,500,000 pairs—6.2 percent 
under the 38,932,000 pairs of last 
Nov. 

Factory schedules in the Aug. 
through Nov. period fell some 16 mil- 
lion pairs under the corresponding 
period of last year, the Council re- 
ports. If no significant change takes 
place in Dec., shoe production in the 
second half of this year will record 
an annual rate of only 470 million 
pairs. 

More Decrease Ahead 


Trade sources feel that a decrease 
of another three million pairs may be 
recorded during Dec. If Dec. output 
holds close to the rate of Nov., total 
output for the year will probably 
reach ebout 505 million pairs as com- 
pared to the 508,500,000 pairage of 
1952. 

Civilian shoe output for both years 
is expected to be in the neighborhood 
of 502 million pairs, slightly less than 
the estimated annual consumption 
rate of 504 million pairs. The latter 
figure is based on an average per 
capita consumption of 3.15 pairs and 
a population of 160 million. 

ring the first 11 months of 1950 
and 1951, total production reported 
was 474,980,000 and 437,372,000 
pairs, respectively. 

Although output was heavy in the 
first half of 1953, the Council feels that 
additions to inventory were drained 
off by the sharp curtailment which be- 

an in Aug. “It would appear, there- 
ore, that the reduced output in recent 
months represents a minor and short- 
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term correction which statistically, at 
least, has been pretty well completed. 

“To provide the shoes which will 
be needed by the plodding pace of 
retail consumption, the humdrum, 
uninspired buying of 3.15 pairs per 
capita, shoe factory schedules in com- 
ing months will have to return to a 
rate of output sufficiently large to sup- 
ply a 1954 population of about 162 
million people with more than 500 
million pairs of shoes.” 


Following is a comparative break- 
down of Oct. 1952-1953 production 


figures: 
(1,000 prs.) Est. Oct. Oct. % 
1953 1952 Change 
8,200 9,339 —12.2 
1,400 1,709 —18.1 
...15,400 19,446 —20.8 
5,553 —10.0 
3,138 + 0.4 


Men’s shoes 
Boys’ shoes ......... 
Women’s shoes .. 
Misses’ & children’s 5,000 
Infants’ & babies’ .. 3,150 
Other 

(slippers, etc.) .. 7,150 7,156 — 0.1 


Total ..................40,300 46,341 —13.0 


HONOR GENERAL ODELL 


Brigadier General Joseph C. Odell, 
Commanding General of the Quarter- 
master Research and Development 
Command at Natick, Mass., has been 
appointed an honorary president of 
the New England Chapter of the 
Quartermaster Association. 

Gen. Odell was presented a scroll 
by Col. W. E. Coombes, president of 
the New England Chapter, at a lunch- 
eon meeting held Nov. 13 at the Bos- 
ton Club, in Boston. 


210 ASSOCIATES 
ELECTS NEW OFFICERS 


Kivie Kaplan, vice president and 
general manager of Colonial Tanning 
Co., and president of Hartnett Tan- 
ning Co., was elected president of 
The 210 Associates at the group’s 
14th Annual Meeting held Tuesday, 
Nov. 24 at the Boston Club in Boston. 

Newly-elected vice presidents are 
Albert D. Aronson, Urban Dacier, 
Joseph W. Holmes, Herbert C. Lee 
and Fred N. Phillips, Jr. 

Abe W. Berkowitz was named 
treasurer, Edwin M. Kassel, assistant 
treasurer, and J. William Nicolls, Jr., 
secretary. 

Directors are Hyman Cohen, 
George Dempsey, Harry C. Freed- 
man, Robert Goldstein, Paul Mac- 
Bride, Raymond Ryan, Louis H. 
Salvage, Paul Kleven and George 
Shapiro. 

Frank S. Shapiro was elected a 
trustee of the Permanent Fund. 
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NEW ARMORED BOOT 
READY FOR MILITARY 


Offers Protection Against 
Mines And Cold 


A new boot which protects soldiers 
from small anti-personnel land mines 
as well as from very cold weather has 
been developed by the Association of 
Military Surgeons of the United 
States. 

The boot provides a vapor layer 
around the foot to give some protec- 
tion against extreme cold. The bot- 
tom part of the vapor layer, just un- 
der the outer sole, is made of a plas- 
tic armor which absorbs a lot of en- 
ergy and is fragment resistant. This 
layer is a new plastic, neither fiber 
glass nor nylon, made for the Navy 
by U. S. Rubber Company and chris- 
tened “dynasorb” by the Navy. 

Above this white plastic layer is a 
layer of green pressure, or blast, re- 
sistant material of another plastic that 
is full of nitrogen-filled bubbles. Un- 
like foam rubber, the bubbles or cells 
of this material are not continuous. 
Under blast pressure, each of these 
separate cells may expand like a bal- 
loon, break and collapse. But since 
each cell is separate from others in 
its layer, the cells do not all balloon 
and collapse together. 

The experimental boot weighs three 
and three-fourths pounds. The Navy 
is working now to produce a lighter 
as well as better one. Meanwhile, the 
special armored sole can be strapped, 
like a skate, to the regular summer 
field boot, for use in warm weather 
when the temperature insulating 
feature is not needed. 


LOEWENGART WORKERS 
REJECT SHOE UNION 


Production and maintenance work- 
ers of the Loewengart and Co. tan- 
nery at Mercersburg, Pa., have 
voted against representation by 
United Shoe Workers of America, 
CIO. 

Balloting, held Nov. 20 under 
auspices of the National Labor Rela- 
tions Board in a consent election, 
found almost two-thirds of eligible 
voters voting against CIO represen- 
tation. 

International Fur and Leather 
Workers’ Union, which had filed a 
petition seeking an election and cer- 
tification prior to the CIO claim for 
recognition, had previously with- 
drawn its petition. 
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COURT REVERSES 
LABOR BOARD RULING 


Orders Services Restored 
To Leather Union 


A National Labor Relations Board 
crackdown on Communist-led unions, 
in particular International Fur and 
Leather Workers’ Union, has been 
sidetracked temporarily by a U. S. 
District Court ruling in Washing- 
ton, D. C. 

Federal Judge Richmond B. Keech 
ruled last week that the Board went 
beyond its legal authority in deny- 
ing representation services to IFLWU 
because its president, Ben Gold, is 
under indictment pending trial for 
filing an _ allegedly false non- 
Communist affidavit. 

The U. S. District Court on Nov. 20 
blocked, for the time being, a Na- 
tional Labor Relations Board crack- 
down against the International Fur 
and Leather Workers’ Union of 
America and other Communist-led 
unions. 

Judge Richmond B. Keech ruled 
that the NLRB went beyond its legal 
authority in denying representation 
services to the union on grounds that 
its international president, Ben Gold, 
is under indictment for filing a false 
non-Communist affidavit. 

Effect of the ruling is to restore all 
services of the NLRB to the union, 
and six other international and local 
labor unions whose officers also are 
accused of filing false affidavits. 

The board denied these services 
to the fur and leather workers and 
other unions by a policy statement 
of Oct. 23, effective at that date. 

Labor Board officials have decided 
to appeal to the U. S. Court of Ap- 
peals, and to ask a stay of the injunc- 
tion against the board, according to 
Louis Silverberg, director of infor- 
mation for the board. 

Pending outcome of this action, 
however, the fur and leather workers 
have a go-ahead to petition for elec- 
tions among workers for collective 
bargaining purposes. 

A finding that Gold actually filed 
a false non-Communist oath, on the 
other hand, trial of which is set for 
Jan. 18 in Washington, would prob- 
ably deprive the union of board serv- 
ices until it elected non-Communist 
officers. 


Bickford Shoe To Re-Open 
Derman Plant 

The long-idled former Derman 

Shoe Co. plant in Milford, Mass., will 


re-open its doors on Dec. 2 to begin 
cutting operations, according to Mor- 
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gan Flaherty, president of the Mil- 
ford Shoe Workers’ Association. 

Officials of the Association have 
reached an agreement with Bickford 
Shoes, Inc., of Jamaica Plain, Mass., 
under which the latter will take over 
the Derman plant. The re-opening is 
expected to provide eventual employ- 
ment for 400 shoe workers in the 
area, most of whom have accepted 
other jobs since Derman shut down 
last March 6. 

Bickford is located in the Thomas 
G. Plant factory in Jamaica Plain and 
also operates Myrna Shoes, Inc., in 
Manchester, N. H. Maurice and 
David Shaer are principals of Bick- 
ford while David and Samuel Shaer 
are president and treasurer, respec- 
tively, of Myrna Shoes. 

During negotiations over the past 
month, the Association has had the 
four-story Derman plant renovated, 
painted and re-roofed. The plant has 
been owned by the Association since 


1935. 


JOFFE HONORED 
BY PHILANTHROPIES 


Guest of honor at a dinner to be 
held Tuesday, Dec. 8 by the Hide, 
Skin and Leather Division of the 
Federation of Jewish Philanthropies 
will be Morris Joffe of Fleming-Joffe, 
Ltd., New York reptile tanner. Time 
is 6:30 p.m. and the place the Har- 
monie Club in New York, according 
to Irving J. Fife of Allied Kid Co., 
chairman of the industry’s Federa- 
tion campaign. 

Joffe will be honored for his many 
years of outstanding leadership in 
the leather industry and its cam- 
paigns on behalf of the 116 hospi- 
tals and social services agencies of 
the Federation. 

Honorary chairman of the indus- 
try drive is George B. Bernheim of 
R. Neumann & Co. Named to the 
Dinner Committee are Sigmund Far- 
kash, Alfred E. Greene and Arthur 
Loewengart. 








NIPPON LEADS SALES PARADE 








Japanese Geisha girls pose happily with geld plaque, emblematic of world leadership in 
sales for the 1952-53 fiscal year of Wolff International Inc. of Milwaukee, as President 
Raymand A. Wolff congratulates one of their countrymen, Naoyuki Kochi, in Tokyo this month 
while Pres. Ralph J. Stehling of Milwaukee's tanning machinery firm Chas. H. Stehling Co. 
looks on. Wolff and Stehling visited principal tanneries in Japan, Formosa, Hongkong, and 
the Philippines, during a 25,000 mile air trip around the Pacific, have now visited tanneries 
in 49 countries in all continents. Globe-trotting vice president Carroll F. Dummann of Wolff 
plans to present second award to the company’s South America winner. 
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CANADIAN CHAINS 
REPORT PROGRESS 


Average And Total Sales 
Show Increases 


Canadian shoe chain stores showed 
further progress during 1952, par- 
ticularly the larger chains, according 
to the latest survey by the Canadian 
Government. 


Although the number of such 
chains declined from 35 in 1951 to 
34 in 1952, total sales increased to 
$41,549,600 in 1952 as compared 
with $38,030,000 in 1951, a gain of 
9.3%. Average sales per store also 
increased, rising to $69,134 as 
against $65,457. 


Salaries and wages paid to chain 
store employes reflected the rising 
costs of operation, reaching $4,981,- 
400 in 1952 compared with $4,651,- 
500 in 1951. However, accounts out- 
standing at year end dropped to 
$121,600 against $139,100 and stocks 
on hand at year end declined to $10,- 
233,800 for stores against $10,522,- 
500 as well as to $1,771,100 for ware- 
houses against $1,833,700. 

Shoe chains with the largest sales 
volume per year managed to increase 
their percentage of total sales, while 
the smaller chains’ proportion of 
such business went down. 

Chains with an annual sales vol- 
ume of $200,000 and over obtained 
9.4% of total sales in 1952 compared 
with 8.4% in 1951; chains with 





$100,000 to $199,999 increased to 
26.7% of all such chain sales against 
23.6% : chains with $50,000 to $99,- 
999, however, dropped to 43.1% 
against 44.5%, and those in $30,000 
to $49,999 class went down to 15.9% 
compared with 18.6%. Chains of 
under $30,000 annual sales volume 
remained the same at 4.9%. 
Canadian shoe chains’ business in 
general accounted for 2.2% of all 
chain sales during 1952. In addition, 
the best monthly record for sales by 
shoe chains during 1952 was in Feb., 
with a gain of 34.6% in dollar vol- 
ume over same month of 1951. Sever- 
est setback was in Nov. when sales 
were 10.5% lower than in the same 
monthly period a year earlier. 
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REPRESENTATIVES: 
Pov! Wedseltoft, 407 East Michigan Street, Milwaukee 2, Wisc. 
John A. Dauer, 177 William Street, New York 7, N. Y. 
Industrial Leathers, 722 East Washington Bivd., Los Angeles, Calif. 
Allen Leather Company, 1433 Locust Street, St. Louis, Missouri 
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BROWNELL ANNOUNCES 
ANTITRUST RULING 


Atty. Gen. Herbert Brownell, Jr., 
announced the entry this week in the 
Federal Court at Utica, N. Y., of an 
antitrust consent judgment terminat- 
ing restraints of trade in the manu- 
facture and sale of leather gloves. 

Consenting to the judgment were 
the National Association of Leather 
Glove Manufacturers, Inc., its secre- 
tary, and seventeen of its manufac- 
turing members. The case is still 
pending against the Milwaukee Glove 
Company. 

The Government’s complaint, filed 
in 1950, charged a conspiracy to sta- 
bilize the selling prices of leather 
gloves by the defendant manufac- 
turers, acting through the medium of 
the defendant trade association by: 

Agreeing on prices, terms and con- 
ditions of sale; exchanging infor- 
mation concerning costs, produc- 
tion and sales; publishing a black- 
list of jobbers and retailers who re- 
fused to accept uniform terms and 
conditions of sale; and circulating 
the blacklist among members of the 
defendant association and manu- 
facturers of other wearing apparel 
in order to curtail sales to those 
named on the blacklist. 

The judgment enjoins the consent- 
ing defendants from agreeing with 
any other manufacturer of leather 
gloves upon prices, discounts or other 
terms or conditions of sale for leather 
gloves sold to third persons. The 
judgment further enjoins them from 
entering any agreement with others 
to fix prices; refuse to sell to any re- 
tailer or jobber of leather gloves; ex- 
change certain statistical informa- 
tion; refuse to extend credit; circu- 
late any list of retailers or jobbers 
who have not complied with prices, 
discounts or other terms and condi- 
tions for sale of leather gloves; and 
to adopt a uniform system of ac- 
counting. 


17 Defendants 


The 17 manufacturing-member de- 
fendants are: 

Acme Glove Corp. of Gloversville, 
N. Y., Joseph N. Eisendrath Co. of 
Chicago, Ill., Fownes Bros. & Co., 
Inc. of New York City, Gates-Mills, 
Inc. of Johnstown, N. Y., Glovecraft, 
Inc. of Johnstown, The Daniel Hays 
Co., Inc. of Gloversville. 

Hilts-Willard Glove Corp. of Glov- 
ersville, Imperial Glove Co., Inc. of 
Gloversville, Louis Meyers & Son, 
Inc. of New York City, C. D. Osborn 
Co. of Chicago, Ill., The Frank Rus- 
sell Glove Co. of Berlin, Wis., Sel- 


linger Glove Co. of Sheboygan, Wis., 
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Speare Glove Co., Inc. of Glovers- 
ville. 

Louis Rubin, Joseph M. Rubin, 
Max Rubin, Harry Rubin, David 
Rubin and Abraham L. Rubin doing 
business as J. M. Rubin & Sons, a co- 
partnership, of New York City. 

Justin O’Brien, Isabel O’Brien, 
Helen Hays and Douglas Hays doing 
business as Ireland Bros.. a co- 
partnership, of Johnstown, N. Y. 

Jacob Lazarus, Joseph Lazarus, 
Milton Lazarus, and David Frisch 
doing business as Boyce-Lazarus Co., 
a co-partnership, of Johnstown, N. Y. 

Julius A. Higier and Edna Higier 
doing business as Superb Glove Co., 
a co-partnership of Johnstown. 


ST. LOUIS OUTPUT 
DROPS 11% IN AUGUST 


Shoe production in the Eighth 
Federal Reserve District during Aug. 
totaled 7,709,000 pairs, a decline of 
11 percent from the 8,657,000 pairs 
produced in Aug. 1952, the St. Louis 
Federal Reserve Bank reports. How- 
ever, Aug. 1953 figures were eight 
percent above the 7,129,000 pairs re- 
ported in July 1953. 

Production for the first eight 
months of this year amounted to 64.- 
941,000 pairs, a gain of three million 
pairs or five percent over the 6l,- 
763,000 pairs produced in the corres- 
ponding 1952 period. 
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S MASTERS of the Loom, we con- 


tinually strive to combine the finest 


yarns with perfect weaving in producing 
. in the new season’s 


co-ordinated styling ... and in the most 


This is no secret to leading manufacturers 
who use our SHOE BINDINGS and 
BRAID-TRIMS to enhance the top-line 
and decoration of America’s best-known 


footwear for women. 


Lawrence Schiti 
Silk Mills 


Manufacturers and Distributors to the Shoe Trade of 
FINE-QUALITY NARROW FABRICS 


New York 16, N.Y. 
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U.S. HAS MORE THAN 
70,000 RETAIL SHOE OUTLETS 


The shoe industry has more than 
70,000 retail outlets in the United 
States, over a third of which have a 
total annual income from all sources 


of $100,000 or more. 


This is the estimate which appears 
in the latest News Bulletin of the Na- 
tional Shoe Manufacturers’ Associa- 


tion. 


The Association’s estimate and 
breakdown of retail outlets includes 


department stores, clothing stores and 
general merchandising stores as well 
as shoe stores. These outlets as a 
whole reach every class of customer 
as well as geographic location in the 


Of the 71,345 outlets, fully 28,570 
are stores with a total annual income 
of $100,000 or more. The remaining 
42,775 stores have an annual volume 


of less than $100,000. 





RETAIL SHOE OUTLETS IN THE JU. S. 








Type of Store 


Dept. Stores 
Dry Goods 
General Stores 


Family Clothing 
Men’s Shoe Stores 
Women’s Shoe Stores 


Totals . 





Annual Income of 
$100,000 or More Less Than $100,000 


Annual Income of 
Total 





Men's & Boys’ Clothing .............. if 
Men’s & Boys’ Furnishings ........... 
Women’s Ready-to-Wear . 


Family Shoe Stores ............. 


2,400 
6,750 
2,595 
2,400 

900 
1,400 
3,500 
1,500 
1,850 
5,275 


2,400 
15,950 
14,195 

5,400 

3,400 

1,200 2,600 

5,000 8,500 

875 2,375 

1,400 3,250 

8,000 13,275 


71,345 


9,200 
11,600 
3,000 
2,500 











Soft leathers and pastel shades are no 
longer a problem in dyeing. Chrome Tan 
Glove Leathers for Moccasins and Sport- 
ing Goods receive a perfect finish with a light 
spray coat of Super Dyo-Flex, resulting in uni- 
form color that is washable, flexible, durable, 
and non-fading. 
SEE FOR YOURSELF the amazing results of 
Super Dyo-Flex. Send in a poorly colored side 
of one of these problem leathers, and let Dyo- 
Flex finish it for you. There is no charge for 
this service, and you will be amazed at the 


results. 


DYO CHEMICAL COMPANY 
2200 Central Expressway, South 


Box 9007 


pis... DALLAS, TEXAS 
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CLEATED RUBBER SOLES 
STUDIED BY MILITARY 
Six Designs Under Test For 
Combat Boots 


A total of six cleated shoe sole 
designs have been chosen by mili- 
tary footwear officials for further 
study and possible use in military 
combat footwear. 

The selection came during a recent 
meeting of a rubber heels and soles 
industry advisory committee with 
Stephen J. Kennedy, research director 
for textiles, clothing and footwear of 
the Army Quartermaster Corps. 

Four of the designs were chosen 
from 11 suggested by the military 
agenda, and two others were added 
at the meeting. The military did not 
say who submitted the designs. 

A second problem-testing of the 
soles was solved when officials agreed 
“to contract with various rubber sole 
manufacturers to produce required 
quantities of soles in necessary sizes.” 

Committee members also “agreed 
and recommended that experimental 
cleated soles should be made of a 
somewhat softer compound than at 
present,” but with more abrasion. 

Fourth, the meeting agreed a good 
goal is cleated heels and soles with 
durability that do not mark up floors. 

Eight days after the meeting, held 
on Nov. 10, these details were re- 
leased by military authorities, on an 
ask-no-question basis. 





Newly Promoted 











Mills M. Tuttle, Jr., who has been ap- 
pointed manager of the Carolina Mills of 
The American Thread Co. located at Clover, 
S. C., and Troutman, N. C. Tuttle has been 
superintendent of the Newnan Mill of Amer- 
ican Thread in Newnan, Ga., for the past 
three years. He has had extensive manufac- 
turing experience in the thread and textile 
industries. 
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PENNSYLVANIA GROUP 
ELECTS D. H. KREIDER 


D. H. Kreider, of W. L. Kreider 
& Sons, Palmyra, Pa., was elected 
president of the Central Pennsyl- 
vania Shoe and Leather Association 
on Thursday evening, Nov. 19, at a 
meeting of the board of directors 
held preceding the group’s 16th an- 
nual banquet held at the Penn-Harris 
Hotel in Harrisburg. He succeeds 
John Hungler, Armour Leather Co., 
Harrisburg, Pa. 

Other officers elected were: O. Eu- 
gene Dellinger, Dellinger Sales Co., 
Reading, Pa., first vice president; 
Thomas Reider, Reider Shoe Co., 
Schuylkill Haven, Pa., second vice 
president, and Paul B. Good, Eby 
Shoe Corp., Ephrata, Pa., re-elected 
secretary-treasurer. 

Elected as directors for three-year 
terms were Kreider, Dellinger, Clyde 
Gerberich, Jr., Gerberich-Payne Shoe 
Co., Mt. Joy, Pa.; Harry Mason, 
Miller-Hess Shoe Co., Akron, O.; 
and A. Y. Alleman, Hanover (Pa.) 
Shoe Co., and A. C. Bedford, manu- 
facturer’s representative, Hanover, 


Pa. 


250 At Banquet 

The highly-successful banquet was 
attended by 250 representatives of 
the shoe and leather trade from 
Pennsylvania, New York, Delaware, 
Virginia and the New England States. 

Speaking on the subject, “It’s Your 
Hide,” Fred P. Hare, Jr., adminis- 
trative assistant to Pennsylvania’s 
Gov. John S. Fine, principal speaker 
at the banquet, described the recent 
atom blast near Las Vegas, Nev., 
where he was an official observer 
from Pennsylvania, and explained 
the tremendous devastation wrought 
by the explosion. 

Brief remarks were heard from 
Harold R. Quimby, executive secre- 
tary, and William Sheskey, econo- 
mist of the National Shoe Manufac- 
turers’ Association, and Irving R. 
Glass, executive vice president of the 
Tanners’ Council of America. 

The group was told by Sheskey 
that “all facts indicate that 1954 will 
be as good a year as this year,” pre- 
dicting that present production will 
be maintained. 

Glass said that “shoes today repre- 
sent the best value of any commodity 
in the country.” He urged the group 
that retailers and consumers be kept 
informed of the fact. 

L. H. Spahr, Willets Shoe Co., 
Halifax, Pa., who retired as president 
of the association last year, was pre- 
sented with a gift on behalf of the 
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group by Stanley H. Brown, F. Brown 
Shoe Co., Allentown. Hugler, who 
served as toastmaster, introduced the 
newly-elected officers and guests. 

Harry E. Snayberger, Walkin Shoe 
Co., Schuylkill Haven, Pa., served as 
song leader, a role he has been play- 
ing for years. 


Propose 40-Cent Minimum 
For Puerto Rico 


A minimum hourly rate of 40 cents 
for the shoe manufacturing and 
allied industries in Puerto Rico has 
been proposed by Wm. R. McComb. 
Administrator of the U. S. Labor 
Department’s Wage and Hour and 
Public Contracts Divisions. 

McComb’s action was taken under 
the Fair Labor Standards Act, which 
authorizes the Administrator to issue 
wage orders for Puerto Rico on the 
basis of recommendations of special 
industry committees. The committees 
may recommend minimum rates at 
or below the mainland’s 75-cent mini- 
mum. 

The 40-cent minimum was recom- 
mended by Special Industry Com- 
mittee No. 14, and a public hearing 
was held on the recommendation. 
The present hourly rate for the indus- 
try is 35 cents. 


Ford Hits Leather Goods 
Industry 


The leather goods industry was 
singled out for criticism recently in a 
free trade speech by Henry Ford II, 
president of the Ford Motor Co. 

Ford told the Committee for a Na- 
tional Trade Policy in what was 
billed as a major speech: “A manu- 
facturer of leather wallets may suc- 
cessfully petition Congress or the 
Tariff Commission for barriers 
against imports of wallets. 

“As a direct result, several foreign 
countries may retaliate against many 
other American commodities—say 
cigarettes, candy or shoelaces. 

“The domestic producers of these 
goods will suffer directly from loss 
of exports and from increased compe- 
tition at home. 

“Yet, it would be pretty hard to 
convince those fellows that, in their 
own self-interest, they should have 
opposed the protection of leather 
wallets in the first place.” 

Ford admitted that some industries 
will be hurt without tariffs. But, he 
said, “time to adapt to new market 
conditions” may set their economic 
situation right. 

If not, he said, “government as- 
sistance in the form of loans or 
grants” might be appropriate. 


A JUDGE IN NAME 
AND FAME... 


Thomas L. Magistrate has been judging 
sole leather for over 41 years—I6 of 
them with us. As supervisor of all cut- 
ting operations he is a key man in our 
organization and holds court daily to 


tll, mao aac, 


enforce our rigid standards of 


quality. 


6 ‘” 


BROCKTON CUT SOLE CORPORATIO 
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Stylescope 


Heels Influence Shoe Design 


H ere are six shoes, each of which was specif- 
ically designed for one of the new stacked heels 
by George O. Jenkins Co. Shoes are creations 
of Grace Powell, noted New York designer, in- 
spired by the heels which were originally de- 
signed for various functions or occasions. In this 
way, coordination is achieved between ready- 
to-wear and the shoe, and in the shoe itself, 
for these reasons: First of all, since the shoe is 
designed for the heel, greater balance of line 
is achieved throughout the whole design; sec- 
ondly, because the heel was designed for a 
specific type costume, greater balance of 
function is achieved between the shoe and the 
costume. 


Reading top to bottom and left to 
right: FIRST: The ''Castanet," a low 
flat heel in the Latin mood, for wide 
swinging skirts. SECOND: The 
Pisa,’ a square-back high heel lend- 
ing romantic charm to the narrow 
skirt, suggesting towering grace. 
THIRD: The ''Beauty-Point,'' a 
haughty creation for the narrow skirt, 
a high heel for high style, a square 
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toe decollete with fancy stitching for 
the young sophisticate. FOURTH: 
The ‘Silhouette,'' smartest shoe for 
the wider skirt, a smart design on a 
pert heel. FIFTH: The ‘'Barrel,"’ de- 
signed for the flare skirt, pleasing 
round shape of this heel adds light 
touch to a graceful flattie. SIXTH: 
The "Dutch Boy," low-cut flattie with 
square-back heel, toe is offside, for 
a flare-wide skirt for campus or play. 
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Hall and boomy 


SHADES 
FOR 
SUEDES 
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TO ACHIEVE DARK BLUES FOR 
SUEDE SHOE UPPER LEATHER... 


This suede leather has been dyed to a deep blue 
: Du Pont Leather Navy Blue 


Pontacy|* Brilliant Blue RR Conc. 200% 
Pontacyl* Blue Black SX 

Pontamine* Blue 3BX Supra 125% 

It was dyed with a level-dyeing, uniform Du Pont Pontamine* Navy Bive DB Cone. 175% 
dye—a dye that has complete compatibility Pentanine® Green § Giten Cone 2298 
with Syntans. The blue was carefully matched Pontamine* Black AWG 

with a gray Du Pont lining color; and the resulting 


with rich quality and full and bloomy undertones 
...plus the added value of full penetration and 


good fixation of the dye. 














products—these suede pumps—have an 


enviable appearance and color performance that 


will result in utmost salability. 
You will find that Du Pont Dyes—and Du Pont’: 
technical-service staff—will help you solve W 


any leather-coloring problem you might have. 

Write E. I. du Pont de Nemours & Co. (Ine.). 

Dves and Chemicals Division, Wilmington 98. 

Delaware. BETTER THINGS FOR BETTER LIVING .. . THROUGH CHEMISTRY 
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© Mutual’s name for their basic 
chromic sulfate used in one-bath chrome tanning. Available 
in two grades with approximate analyses as shown below. 
Koreon M Koreon X 
Cr20; 24% 25% 
Basicity (Schorlemmer) 33% 52% 
Koreon is packed in multi-wall paper bags containing 75 
pounds, and in fibre drums containing about 325 pounds. 





MUTUAL CHEMICAL COMPANY OF AMERICA 


270 Madison Avenue, New York 16, N. Y. 
PLANTS: Baltimore — Jersey City 
Sodium Bichromate Potassium Bichromate 
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Stylizing with Calco Dyes 
CALCOCID* GREEN G CONC. 


for Mint Green and Other Popular Green Shades 


A color slated for popularity in women’s spring and 
summer footwear of 1954 is CaLcocip GREEN G Conc. 


Penetration, levelness, uniformity and fullness of 
shade are assured with this Calco dye. 


Consult your Calco representative for information on 
this and other top quality dyes in the Calco line. 
*Trade-mork 


NORTH AMERICAN CYANAMID LIMITED, 
CALCO CHEMICAL DIVISION 
MONTREAL AND TORONTO 








—Calco~ 


AMERICAN Cyanamid company 


CALCO CHEMICAL DIVISION 
DYESTUFF DEPARTMENT 
BOUND BROOK, NEW JERSEY 


NEW YORK + CHICAGO + BOSTON + PHILADELPHIA + CHARLOTTE + PROVIDENCE 














VERTICAL SHOE ALLIANCE 


(Continued from Page 8) 


it should be so. Conceivably, in the 
future, the rest of the available mar- 
ket could be split up between one or 
two Vertical Alliances, and a few 
small independents who will not join 
will stay in business, and the rest will 
simply go out of business. This will 
happer not only in the shoe industry, 
but in all other industries as well. 


“There is a field for one or two 
Vertical Alliances in the shoe indus- 
try. each with sales amounting to 
half a billion dollars a year. each 
with a daily output of about a half 
million pairs a day.” This would 
mean about 100 to 150 shoe factories, 
each specializing in one type of shoe 
construction. It would mean 5.000 
shoe stores, all under the same name 
with the same appearance. It would 


GEORGE O.JENKINS CO. 


BR 


*Trade Mark Registered. 


OGEWATER 





MASSACHUSETTS 


Leatherok Heel Base Board is also made in Canada by Bennett Ltd., Fort Chambly, P. Q. 
and in Caseyville, Illinois by Western Fibre Co. 
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call for about 20 tanneries each spe- 
cializing in certain leathers. 

The Alliance would have a “Cen- 
ter” with a board of directors. execu- 
tive committees, finance setup, ete. 
“... Thousands of independent own- 
ers working together under one name 
and one brain trust.” 

Member stores of the Alliance 
would be able to sell its shoes for 
20 percent less than those in regular 
or non-member shoe stores, says 
Rollman. This would be achieved by 
eliminating many of the “waste” sell- 
ing costs along the line by eliminating 
all the duplication in sample-making, 
styling. and the multitude of other 
costs involved when independents op- 
erate competitively rather than coop- 
eratively. 

For instance, independent stores 
each hire different store decorators. 
These individual costs become stu- 
pendous in total, yet involve wastage. 
In a Vertical Alliance plan the best 
store designer in the world might be 
hired, create a single or few store 
plans that could be adopted by all 
member stores. This would cut costs 
for each store, yet give the best fin- 
ished job. 


The Matriarchal Center 


The Center would be able to fur- 
nish research facilities, management 
consultants and other facilities and 
services which the small independent 
could not possibly afford to carry 
as an individual. 

The Alliance would eliminate the 
traveling shoe salesmen and_ their 
commissions because the member 
stores would have their shoes selected 
for them by the executive group at 
the Center. This, states Rollman. 
would add another saving to costs, 
help reduce prices and improve 
profits. 

Factories would be able to special- 
ize on certain types of shoes. and thus 
reduce their costs “at least 10 per- 
cent.” says Rollman. All allied 
groups. by the same type of special- 
ization, would be able to realize pro- 
portionate savings. The total of all 
these savings would result in lower 
priced, more competitive shoes. 

How would the Alliance be fi- 
nanced? Member firms would pay in 
relation to their net sales and size: 
shoe stores would pay up to $1,000 


(Continued on Page 35) 
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Tanners’ Council’s estimate of shoe produc- 
tion for first 11 months indicates shoe industry may be 
making comparatively painless adjustment to the times. With 
1953 output to date equalling that of last year’s first 11] 
months, inventories should be pretty close to normal. (See 
page 12, this issue. ) 


Consensus now is that 1953 total produc- 
tion will hit 505 million pairs, a little less or more. 
This is three million pairs unduer 1952 rather than the ex- 
cess of five to 10 million pairs seen earlier this year. 


Indication of how rapidly nation’s shoe 
manufacturers have adjusted to situation seen in fact 
“adjustment” took only four months. During Aug. through 
Nov., industry produced some 16 million pairs less than 
same period of 1952. This was just about the number of 


pairs manufacturers were “overproducing” in first half 1953. 
Now many in trade look for Dec. figures to drop total an- 
other three million pairs below 1952—or close to the 505 
million pairage figure. 


Sales picture even more encouraging. For 
one thing, dollar volume of five leading shoe chains in Oct. 
was 1.4% above last Oct. Even though much of this increase 
is attributed to larger number of units in most chains, fact 
remains that pairage sales were about on par with Oct. 1952. 
Same holds true for 10 months’ figures which show increase 
of 3.1% over last year. 


Actually, shoe sales figures have held up 
amazingly well. Weather is an ancient alibi but few will 
deny its slowing effect upon sales this fall. Wonder of it all 
is that the entire sales market hasn't fallen completely apart 
during recent spell of abnormally warm weather. As Na- 
tional Shoe Retailers Association points out, retail volume 
has held amazingly within striking distance of last year’s 
figures. A quick return to more seasonable temperatures 
could easily recover “lost business.” 


Meanwhile, shoe manufacturing industry is 
in good balance. Last year, consumption reached 496 
million pairs against a civilian output of over 501 million. 
In 1951, consumption was 486 million pairs against a civilian 
production of only 449 million. This year, consumption 
figures—based on average per capita pairage of 3.15 and 
population of 160 million—should hit 504 million pairs— 
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almost exactly in balance with production estimated around 
505 million. 


Leather workers union has won third round 
of battle with government over Red domination. 
First round went to government when Federal Grand Jury 
indicted Ben Gold, IFLWU president, on charges of signing 
false non-Communist affidavit. With Gold facing trial on 
Jan. 18, National Labor Relations Board took second round 
by ruling that it would not certify IFLWU in any bargaining 
agent election. Now comes preliminary injunction issued by 
Federal Judge Richmond J. Keech restraining Labor Board. 


Judge Keech ruled Labor Board went be- 
yond legal authority in denying representation services 
to IFLWU because of Gold indictment. So Labor Board must 
restore services to IFLWU and other Red-led unions with 
officers under indictment. However, Gold must still face 
trial. If proven guilty, IFLWU must either get rid of him 
and elect new officers or face “ostracism” by Labor Board. 


Now that Brown Shoe Co. and AFL Boot 
and Shoe Workers Union have agreed on new two- 
year contract—similar to contract between union and 
International Shoe Co.—likelihood is that Brown and CIO 
United Shoe Workers of America will come to same terms. 


Brown and CIO contract does not expire 
until next spring but both parties are already nego- 
tiating. Certainty is that CIO will not accept anything 
less than AFL. Thus both unions, working together, have, 
in effect, won major part of their objectives in new con- 
tracts with nation’s leading shoe producers. Important part 
of all contracts has been inclusion of modified union shop 
and pension plan. Unions will undoubtedly seek similar 
terms in other shoe factories. 


Other big news of week is National Shoe Man- 
ufacturers Association breakdown of retail shoe outlets in 
U. S. Shoe industry, it appears, had some 71,000 outlets of 
all kinds a year ago. Of this, fully 28,570 or more than a 
third were stores with total annual income of $100,000 or 
more. However, by far the majority of the $100,000 or over 
class were not exclusive shoe stores. Rather, they were gen- 
eral stores, department stores, etc. This, of course, was true 
also for 42,775 shoe outlets with total annual volume less 
than $100,000. 
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New Officers Elected At 
Geo. O. Jenkins 


George O. Jenkins, Jr. was elected 
president of George O. Jenkins Co. 
of Bridgewater, Mass., world’s largest 
manufacturer of leather fibre prod- 
ucts at the company’s annual meet- 
ing held Nov. 23. Jenkins has been 
vice president and sales manager of 
the firm for several years. 

H. Loring Jenkins, active head of 
the company for many years, was 
elected chairman. He will continue to 
devote limited time to company 
activities. 

Robert O. Jenkins, who joined the 
concern in 1936, has retired as treas- 
urer. He, too, will continue to serve 
as a consultant. 

George O. Jenkins, Jr., who came 
to the company 31 years ago follow- 
ing his graduation from Boston Uni- 
versity, is also president of Western 


Fibre Co. and the National Shoe 
Board Conference. He is a member 
of the Board of Governors and the 
Community Relations Committee of 
the American Paper and Pulp Asso- 
ciation. During World War II, he 
served in the Shoe Division of the 
Office of Civilian Requirements, War 
Production Board. More recently, he 
was a member of the Coverters of 
Scrap Leather Industry Advisory 
Committee of the OPS. 

Fred W. Trezise has been promoted 
from assistant treasurer and a direc- 
tor to treasurer and vice president. 
Phillip L. Jenkins, production man- 
ager, was named a vice president. 


ee 


® Lowell shoe manufacturers are 
optimistic about spring business, feel- 
ing that it may be much bigger than 
originally anticipated. 








ALL-LEATHER 
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THE WORLD-WIDE ACCEPTANCE OF 
SHUGOR 
IS THE RESULT OF 89 YEARS EXPERIENCE 


THOMAS TAYLOR & SONS 
HUDSON, MASS. 


CUSTOM 
STYLING 


BARBOUR WELTING COMPANY 


BROCKTON 68, MASSACHUSETTS 
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Hebb Introduces Two New 


Chrome-Tanned Leathers 


Hebb Leather Co., Inc., of Boston 
has added two newly-developed 
chrome-tanned upper leathers to its 
line of quality upper, lining and craft 
leathers. Named ‘‘Crestan’’ and 
“Spartan” in smooth and boarded 
grains respectively, the leathers are 
now being produced at Creese & Cook 
Co., Hebb’s Danvers, Mass. tanning 
affiliate. 

George S. Hebb, Jr. reports that 
sales of Hebb’s entire line will be 
directed from the Boston office at 112 
Beach St. In addition, sales agencies 
in leading leather and shoe centers 
of the U. S., will show the company’s 
general line along with samples of 
the new chrome copyrighted leathers. 

The following agents handle Hebb 
leathers in their respective territories: 
John G. Freeman Co., Milwaukee, 
Wis.; Walter N. Schafstall, Cincin- 
nati, O.; William J. Dauer, St. Louis, 
Mo.; Liebman Cumming, San Fran- 
cisco and Los Angeles, Cal.; C. Alvin 
Cox, Phila., Pa.; and Thomas Leather 
Co., New York, N. Y. 





Joins Star Die 











Henry E. Meirs, former assistant manager 
and purchasing agent for Jay Shoe Mfg. 
Co. of Cambridge, Mass., who has joined 
Star Die & Supply Co. of Lynn, Mass., as 
sales manager. Meirs has had widespread 
experience in the shoe industry. He has 
served as president, vice president, treasurer 
and relief administrator for the New Eng- 
land Shoe Foremen's and Superintendents’ 
Association. 
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HOLIDAY WEEK SLOW AS BUYERS 
WAIT FOR POPULAR PRICE SHOW 


Mixed Reports From Tanners As Hides Soften 
And Calfskins Hold Firm 


NEW YORK MARKETS 

Upper Leather: Talk heard in 
this area is that demand for leather 
is slow and spotty. 

Prices on leather firmly held to 
date with large spread elk of 41% to 
5 ounce listing from about 39¢c to 42c 
as to tanner, etc. Patent leather also 
spotty with leather salesmen saying 
they have three or four people who 
are buying a lot of patent leather but 
other users of patent now showing no 
interest. Export interest slower, too. 

Sheepskins: Lists on chrome 
tanned sheep lining leather start at 
35-36c with some tanners and on 
vegetable tanned about 32-33c and 
down. 

Sole Leather: Situation here con- 
tinues slow but prices remain very 
firm because most tanners are well 
sold up and there is no real accumu- 
lation. Bends from 10 iron and up 
bring 50-52c, 9/10 irons, 54-56c, and 
lighter weights up to 65-68c. Bellies 
very well sold up and the lowest price 
good bellies have sold at recently is 
at 28c. 


Double rough shoulders are about 
the slowest end of the sole leather field 
and also they are slow in the belting 
field. Some big operators say the 
men’s waist belting trade did not 


season last year. Prices remain from 
4Ac to 54¢ per lb. as to weight, etc. 
Kid Wanting 

Some black glazed is selling and 
white is still very big with signs of 
remaining a good thing for some time 
to come. 

While a few orders of black suede 
are currently on the books, no one 
considers it is making a real come- 
back. Nothing new on linings which 
are considered a very good _ item. 

Slipper manufacturers buying very 
little and even cowboy boot manu- 
facturers not too interested in the col- 
ored, slipper weight kids. Nothing 
new has developed around crushed, 
and nothing was reported about satin 
mats. 


Average Kid Leather Prices 


Suede 32c-96c 
Linings 25c-55c 
Crushed 45c-75c 
Glazed 25c-1.00 
Slipper 25c-60c 
Satin Mats 69c-98c 


Belting Off 


Curriers not doing much buying, 
which makes for less business as far 
as rough bend butts are concerned. 


Armour’'s 
el 57-5 i wm“ 
Leathers 


IVORY 
ax 


..» The utility 
leather for 
dress shoes. 
Chrome tanned. 


4imour leather O 


CHICAGO - BOSTON - NEW YORK 





show the interest like they did this Prices have declined somewhat in 





Prices and Trends of Leather 


KIND OF LEATHER THIS MONTH YEAR 1952 
WEEK AGO AGO HIGH 
85-1.10 
80-1.03 
$5-1.10 
75-90 
80-96 
56-60 
18-32 
56-60 
54-56 


38-46 
7 k Ave. co. 
pith © ATHUR S, PATTON LEATHER oor, 
26-27 @ 1602 Locust St. UMMING 
50-55 LIEBMAN-C San Francisco 
35-39 Mipacific Coast and Orient) 
23-25 24-26 





$5-1.05 
80-95 
85-1.05 
75-90 
80-96 
56-60 
18-30 
54-58 
52-56 
38-44 
68-70 
26-27 
50-55 
34-38 


73-1.06 
62-1.03 
60-1.00 
55-90 
48-91 
55-60 
15-26 
52-56 
48-52 
37-41 
65-68 
27-29 
50-53 
30-35 


73-1.06 
67-1.00 
75-1.15 
55-90 
48-91 
55-60 
17-28 
52-56 
48-52 
37-41 
65-67 
26-28 
50-53 
33-37 


CALF (Men’s HM) 

CALF (Women’s) 

CALF SUEDE a aero 
KID (Black Glazed) ............ 
KID SUEDE ....................... : 
PATENT (Extreme) ....... ; 
SHEEP (Russet Linings) ........... 
KIPS (Combination) .. 
EXTREMES (Combination) 
WORK ELK (Corrected) 

SOLE (Light Bends) 

BELLIES . beben ? 
SHOULDERS (Dble, Rgh.) . 
SPLITS (Lt. Suede) RIZ 
SPLITS (Finished Linings) 17-22 18-23 p - HAR A td St., ee 
SPLITS (Gussets) .... n « gga0e 15-17 16-18 18-20 Mayfair, London Wt. "8 
WELTING (% x %) 7% 7, 7% 8 (Export 

LIGHT NATIVE COWS ; 151% 17 20 174-18 


OHIO LEATHER CORP. ston 


@ 07 South St. ., INC. 
@ tHE OHIO LEATHER CO City 


All prices quoted are the range on best selection of standard tannages using quality 
rawstock. 
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SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


\y = y | 


A.L.GEBHARDT CO. 


WE PRODUCE 


ROSEBAY WILLOW CALF 
BLACK PRINCESS CALF 
WHITE PRINCESS CALF 
MIRRO ANILINE CALF 
ROYAL BLACK CALF 

MIRRO CALF 

OOZE SUEDE CALF 
COLORED WILLOW CALF 
CRUSHED SOFTAN CALF 
ROYAL SIDE LEATHER 
OUTING ELK 

SUEDE KIPS AND SIDES 
EMPIRE KIPS AND SIDES 
TITAN KIPS AND SIDES 
AMERIGRAIN KIPS AND SIDES 
POCKETBOOK WILLOW CALF 
SOFTAN KIPS AND SIDES 


AMERICAN 
HIDE AND LEATHER CO. 


BOSTON 
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rough belting and are quoted as fol- 
lows: No. 2 light 99c, medium 90c 
and heavy 85c:; No. 3 light 94c, me- 
dium 86c and heavy 80c. Shoulders 
quoted at 53c for No. 1, but are still 
slow. So far curriers have managed 
to maintain their prices. 


AVERAGE CURRIED LEATHER PRICES 


Curried Belting Best Selec. No. 2 
Butt Bends ..... 1.28-1 

Centers 12” ..... 1.2 

Centers 24”-28” . 

Centers 30” .... 

Wide Sides 

Narrow Sides .. 


Premiums to be added: Ex Light, plus 5c- 
10c; Light, plus 7c; Heavy, minus 5c-10c; 
Ex Heavy, minus 5c. 


eee ere 
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Sole Continues Quiet 


Heavy bends held firmly at 50c 
and down for good tannages. About 
54c and down asked for 9-10 iron. 
About 60c and down obtained for 
8-9 iron. Lights bring up to 68c for 
tannery run of good quality, with 
some superior clear leather bringing 
prices slightly above 70c. 


Offal Quiet 

Bellies quoted at 29c and down. 
Some exceptionally good bellies re- 
ported at 30c. When quality or 
dimensions not the best, 27c and 
down asked. Single shoulders with 
heads on bring 38-40c in very limited 
sales. Double rough shoulders very 
quiet this week with up to 54c¢ asked 
for selected specialty type lights; up 
to 50c asked for best tannery run 
lights. About 46c and down asking 
price for heavies. 


Calf Marks Time 


Best selection men’s leather, as 
usual, moves easily for the simple 
reason that there is little of it. Prices 
unchanged at $1.06 and down for 
regular finish, a nickle more for ani- 
line. 

Women’s weights bring $1.03 and 
down. 95c-$1.03 leather moves easily. 
Below 95c business slower with plenty 
available at 80-63c. Suedes continue 
deadly dull in light weights, fair to 
good in heavies for unlined shoes. 


Sides Mixed 


In aniline leather heavy combina- 
tion tanned kips quoted at 56c and 
down. Extremes, slow this weex, 
bring up to 52c. Best large leather 
brings 48c and down. Pigment fin- 
ished combination leather brings one 
to three cents less. 

Chrome leather getting more at- 
tention. Heavy kips bring up to 52c 
for best. Extremes bring 48c and 
down for best heavy leather with vol- 
ume tannages asking several cents 
less. About 44c and down asked for 
best tanned large leather. Volume 
tannages sell large in 30's. 
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Work shoe leather very quiet at 
41c and down. 


Splits Slow 

Finished linings bring 22c and 
down for very best. Between 17-20c 
the usual trading place. Lining 
suedes get moderate call at 20c and 
down with up to 25c asked for best. 
Non-slips bring variety of prices be- 
low 20c. 


Sheep Fair 

Best lining russets, boot selections, 
bring up to about 26c. Shoe lining 
russets bring 17-2lc for volume busi- 
ness. Colored vegetable _ linings 
usually quoted at 26c and down and 
fair business reported this week. 
Chrome linings quoted at 32c and 
down for very best. A cent lower 
accounts for most of business placed. 


Garment Eases 


Horsehide garment leather of good 
tannage sold down to 36c for top 
grade compared with 37-38c a week 
or so ago. Some rejects sold as low 
as 31-32c. 

In sheepskin, suede has sold at 
35-36c for good tannages but volume 
has been small and regular or ordi- 
nary productions are now slow moving 
at 34c. Grain finish, however, has 
held comparatively steady and the 
bulk of recent business has been 
within a range of 34c to 38c. 

Cowhide garment leather still quot- 
able around 34-36c as to tannages. 


Work Glove Slow 


Work glove splits of LM weight 
listed at 16-17c for No. 1 grade, 15- 
l6c for No. 2 grade and 14-15c for 
No. 3 grade. M weight is listed at 
17-18c for No. 1 grade, 16-17e for 
No. 2 grade and 15-l6c for No. 3 
grade. 


Bag, Case and Strap Spotty 

Sellers maintaining lists on case 
leather around 40-4lc for 2-214 
ounce and at 42-43c for 3-314 ounce. 
Russet strap leather also held at un- 
changed prices, Grade A quality 
being quoted at 5le for 4/5 ounce, 
53c for 5/6 ounce, 55c for 6/7 ounce, 
57c for 7/8 ounce, 59c for 8/9 ounce, 
62c for 9/10 ounce and 65c for 
10/11 ounce. 


Glove Leathers Quiet 


No changes in the prices of glove 
leathers but it is understood that 
price concessions will be made on 
any important transaction. Suede 
garment leather off about two cents 
per foot in anticipation of a drop 


in New Zealand pickled skins. 
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Tanning Materials Sporadic 


Raw Tanning Materials 
Divi Divi, Dom., 48% basis shp't, bag. . .$72.00 


Wattle bark, ton ....‘‘Fair Average’’ $100.00 
‘‘Merchantable’’ $ 96.50 


Myrobalans, J. 1's ee 

| 

Genuines 

Crushed 42-44% .......0-+e008 
Valonia Cups, 30-32% guaranteed 
Valonia Beards, 40-42% guaran- 

teed . ‘ 
Mangrove Bark, heaeten. i 
Mangrove Bark, Colombian ........... 
Mangrove Bark, 38% E. African ..... 


. .$75.00-76.00 

. $54.00 
$58.00 
. $71.00 


Tanning Extracts* 


Chestnut Extract, Liquid (basis 
26% tannin), f.o.b. a 
Tank cars ...... 

Barrels, c.1. 
Barrels, 1.c.1. 


Chestnut Extract, Powdered (basis 
60% tannin), f.0.b. —_ 
Bags, c.1. Seed dweneeaeee 
Bags, 1.c.1. 


Cutch, solid Borneo, 55% tannin 


Hemlock Extract, 25% tannin, tk. cars 
f.o.b. works ....... iekecaes’ eee 
a ee ee Pa re 

Oak bark extract, 25% ‘nite 
bbls. 6%-6%, tks. 

Quebracho Extract: 

Solid, ord., basis 63% tannin, c.l. .11 31/64 
Solid clar., basis 64% tannin, c.l. .12 3/164 

Wattle extract, solid, c.l., East African 
60% tannin 

Wattle extract, solid, c.l., 
60% tannin 

Powdered super spruce, bags, c.l. 
05%; 1.c.1. 

Spruce extract, tks., f.0.b. wks. 


South African 


Myrobalan extract, solid, 55% tannin.. 
= extract, powdered, 60% tan- 


Valonta extract, powdered, 63% tannin 

Quebracho Extract, Powdered, Swedish 
spray dried, 76-78% tannin 

Wattle Extract, Powdered, Swedish, 
73% tannin 

Powdered Spruce, spray dried, Swedish 

Myrobalan, Swedish, Powdered 68-70% 

Oakwood, Swedish, solid, 60-62% .. 

Oakwood, Swedish, powdered, 64-66% 


Larchbark, Swedish, solid, 54-56% 
Larchbark, powdered, Swedish spray- 
dried, 58-60% 


Tanners’ Oils 


Cod Oil, Nfid., loose basis, gal. 
Cod, sulphonated, pure 25% moisture .. 


Cod, rs ied added mineral 
eee 11% 
Cod, _sulphonated, 50% ‘eates: mineral 
. e : 0%-.11 


Castor oil, No. 1 C.P. drs. 
Sulphonated castor oil, 75% 
Linseed oil, tks., f.0.b. Minn. 

drums ...... qaadees 
Neatsfoot, 20° C. T. 
Neatsfoot, 30° C.T. 
Neatsfoot, prime drums, c.l. .......... 
Neatsfoot, sulphonated, 75% 
Olive, denatured, drs. gal. 
Wateriens BIGGIOR ..4 .occcccccecccces 
Artificial Moellon, 25% moisture 
Chamois Moellon, 25% moisture . 
Common degras 
NG@UtFAl GOBTER 2 oc ccscccccccvcces 
Sulphonated Tallow, 75% 
Sulphonated Tallow, 50% 
Spouging ree 
Split Oil ... oe 
Sulphonated sperm. 25% moisture ‘ 
Petrvieum Oils, 200 seconds visc., tks., 


PA 5c ce pieebiss (x an eubeeblas teens 
Petroleum Oils, 150 seconds visc., tks., 

PA 040 Rab ehenekicer eh eh erie tnage 
Petroleum Oils, 100 seconds Visc., tks., 
*Imported Extracts are plus duty. 
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Angeles . . 


chrome uppers . 


FINEST FULL GRAIN 


@Out of the West comes the Casual Gluv 
Cowhide of high fashion 


. made by Los 
. to give the finest full grain, the 


softest feel for comfort; in Aniline or Pigment 
Finish. 


And more: shoe splits, grain finished for mellow 


glove splits of uniform 


quality in every price range. 


SWATCHES? CERTAINLY! 

















LININGS .. . Side leather and calf linings. : 


LINING LEATHERS ° Domestic and imported to fit shoe manu: 


facturer's individual needs. 


AND CALFSKINS 


TOOLING LEATHER .. . Calf, kips and : 


sides for leathercraft work. 


| HEBB LEATHER 60, nC. 


Bes ei 


112 BEACH STREET - 
BOSTON, MASS. 











“SUPERIO 


Chrome Retan Sole I 


In bends... shoulders Le) 
and long-wearing properties 


R LEATHERS” 


Cather 


ellies outstanding in its waterproofirg 


Katz Chrome” 


for shoe 


The ideal leather f 


glove and garment purposes 


Chrome Retan Upper Leather 


A quality shoe leather 


TERIOR TEMG ry 


SUPERIOR TANNING 


water resistin easily worked 
g y 


tlso cow and horse sides 


co. 


1254 West Division Street, Chicago 
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DRAGGY BUYING INTEREST 
WEAKENS RAWSTOCK PRICE LEVELS 


Growing Stocks, Seasonal Factors, Bring Further 
Declines This Week 


Big Packers Weaker 

A weaker undertone developed in 
the big packer hide market. Softness 
reflected limited demand from tan- 
ners cautious about buying new sup- 
plies of rawstock because of slower 
leather business. 

Usual seasonal deterioration in 
quality is taking place. Hides cur- 
rently produced running an increas- 
ing percentage of grubs, particularly 
in the southwest and along the river 
a0 In addition, hides are longer- 

aired and manure content is greater. 

Nevertheless, packers still produc- 
ing a big volume of hides and early 
this week were willing to sell freely 
to avoid any burdensome accumula- 
tions. Lower prices again accepted 
on a number of selections, light native 
cows selling down to 1544c from 
northern and river points; northern 
and southwestern branded cows 
moving at 1244c with some very light 
average at 13c; heavy native cows 
selling at 15c for northerns such as 
low grub St. Pauls, 14Y%c for rivers; 
heavy native steers also moving at 
14\4c for rivers and 15c for north- 
erns. Weakness also developed in 
branded steers. 


Independents Off 
Southeastern light hides sold a cent 
lower than a week ago. One large 
packer sold 7,000 from Nashville at 
l6c for natives and 14¢ for brands 





Witt 
© SPRUCE EXTRACT 
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ROBESON 


PROCESS COMPANY 
GENERAL OFFICES 


500 Fifth Avenue 
New York 36, N. Y. 
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Erie, Pa. 


and included Montgomery, Ala., and 
Ocala, Fla., productions at a half cent 
less. 

In the midwest, several of the large 
independent packers participated in 
light native cow trading at the half 
cent lower basis of 1514c which some 
had established late in the preceding 
week. In fact, sales of this selection 
by these larger outside packers at the 
new price totaled at least 11,000 
hides. One independent packer ob- 
tained 13c for some light average 
branded cows from Fremont, Nebr., 
but regular northern points looked 
toppy at 12Yc. 

While a few big packer native and 
branded bulls sold at lle and 10c 
respectively, a large independent 
packer sold 1,200 at 1014c and 91. 


Small Packers Down 


Sellers of small packer productions 
sensed weakness in big packer hides, 
revised recent higher asking prices. 
Several realized 13'%c selected fob 
shipping points for 50-52 |b. avg. all- 
weights late in the preceding week 
but later business at a half cent less 
or 13c for similar average weight 
productions. 

Early this week, 13c price was only 


obtainable for some choice slightly 
lighter (about 48 lb. avg.) hides and 
that offerings of 50-52 lb. avg. on 
that basis had no takers as tanners 
hesitated to make return bids even at 
1214-1234c. Some very good mid- 
west small packers have moved at 
under the 13c mark for 50-52 lb. avg. 

Very light hides from the south- 
west averaging under 45 lbs. difficult 
to sell over 12'%c flat fob despite the 
fact that sellers continued to ask 
134%-14c. Small packer bulls last 
sold at 914c fob for around 80 lb. 
average. 


Country Hides Scattered 


Scattered sales of locker-butcher 
hides, free of renderers, averaging 
around 50 lbs. made in the range of 
11-1144c flat trimmed fob. shipping 
points while some mixed lots of sim- 
ilar average including renderers 
brought 10-101c. 

In carload lots, glue hides held 
around 81%-9c and country bulls 
listed nominally unchanged at 6'c 
fob in some quarters awaiting sales. 


Calf and Kip Moving 

Further activity reported in this 
market and big packer calf showed 
surprising firmness. Two big packers 
sold total of 5,000 St. Paul heavy calf 
at 484c, le above previously real- 
ized price. 

Earlier, the same packers had sold 
14,000 St. Paul-Chicago light calf at 
50c and 13,500 Wisconsin allweights 





HIDE FUTURES 





Close 

Nov. 25 
15.25T 
14.80B 
14.74B 
14.65B 
14.55B 
14.40B 


January 
April 

July 
October .... 
January 
April 


Net 
Change 
—20 
—26 
—26 
—25 
—25 
—20 


Close 
Nov. 19 
15.45T 
15.06B 
15.00T 
14.90B 
14.75B 
14.60N 


High Low 
For Week For Week 
15.60 15.20 
15.15 14.80 
14.95 14.75 
15.00 14.70 
14.82 14.70 


Total Sales: 151 lots 








HIDE AND SKIN QUOTATIONS 


Present 
1444-15 
161-17 

19 
1414-15 
15% 


Heavy native steers 
Light native steers .......... 
Ex. light native steers 
Heavy native cows 

Light native cows .... 
Heavy Texas steers 12%2B 
Butt branded steers .... 124%2B 
Light Texas steers .. 14 
Ex. light Texas steers 152 
Colorado steers .............. 1142B 
Branded cows 1214-13 
Native Bulls 10%-11 
Branded Bulls 92-10 
Packer calfskins ............ 4212-50 
Packer kipskins 25 31 


15 


1644-17 


15 


13 
il 
10 


421-50 


25 


Week Ago 


Month Ago Year Ago 
1514-16 1744 
17N 20 
19, 20 22 
“15% 15-1514 17% 
16 17 20 
13 134 15 
13 13%4 15 
14 141% 17 
15%4 16%, 19' 
12 12% 14 
“13% 14 16 -16% 
“11% 10% 11 
-10% 9, 10 
40 -50 50 -52%4 
-30 30-4214 


“154 


-31 23 


NOTE: Price ceilings have now been completely ended by the government. All 


remaining goods and services have been removed from price 


controls. All regulations 


winding up controls require that applicable records be held until April 30, 1955. 
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at 45c for heavy and 50c for light. 
Subsequently, these packers also sold 
about 10,000 River allwéights at 
4214-45c, prices steady. 

Big packer northern-river kip ob- 
tainable at 3lc with overweights at 
30c. About 2,000 Chicago-River over- 
weights sold at 291c. Probably in- 
fluenced by the weaker tone in hides, 
buyers inclined to name ideas later 
around 30c for kip and 29c for over- 
weights from these points. 

About 24,500 packer regular slunks 
sold at a 10c advance or $1.85. Large 
hairless brought 85c, steady. Small 
packer skins quoted at 34-36c for all- 
weight calf and 18-20c for kip while 
country calf brought 23-24c. Coun- 
try kip remained quiet and nominal 
at 14-1414c for carload lots. 


Horsehides Firm 


Trimmed northern _ slaughterer 
horse hides of good quality and heavy 
average weight rather firm in late 
dealings at $9.25-9.50 fob shipping 
points with untrimmed productions 
quotable at $1.00 more. Offerings 
limited and some sellers still want 
more money such as up to $10.00 
trimmed. Some buyers, however, say 
they cannot meet this price as they 
cannot come out profitably on cut 
stock, 

Due to slow garment leather busi- 
ness, difficult to sell northern fronts 
at better than $6.25-6.50. Butts, 
meanwhile, hold steady at $3.50-3.75 
for 22” and up. 


Sheep Pelts Mixed 


Demand for big packer shearlings 
and clips somewhat spotty. Fail clips 
holding around $2.25-2.35 as to sell- 
ers for regular quality but only bet- 
ter quality No. 1 shearlings have 
commanded $1.75-1.80 in late trans- 
actions. Some poorer quality No. 1’s 
sold again down to $1.60 and small 
packers sold some of these skins as 
low as $1.35. 

Big packers last reported selling 
No. 2’s at $1.50 and No. 3’s at 90c. 
Some business in midwestern packer 
Nov. lamb pelt at $3.00 per cwt. 
liveweight basis. Full wool dry pelts 
quiet and nominally unchanged at 
27c fob, last paid. 

Pickled skins slow with last sales 
of clear lambs reported at $13.50 per 
dozen while sheep alone last brought 
$15.00. 

Deerskins Hold 

Although trading is limited, prices 
maintained as shippers slow to accept 
lower levels. Some Brazil “jacks” sold 
at 60c, basis manufacturers with sell- 
ers now asking 55c fob., basis im- 
porters, for additional small lots. 

Genuine Maranhao “jacks” held at 
60c fob, whereas buyers’ ideas are 
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59c landed basis. Offerings not too 
numerous and business spotty. Some 
Peruvian “jacks” sold at 55c landed 
basis. 

Siam market firmer again as re- 
ports bids of 53c c&f. refused as 
Japan pays better prices. 

New Zealands slow and nominal as 
with buyers’ ideas now for domestic 
deerskins $1.25-1.50, as to sections. 
Difficult to obtain New Zealands any- 
where near that basis and shippers 
are not offering. 


Pigskins Mixed 


Not much interest although some 
selling quarters are of the opinion that 
“at a price” business still possible. 
Buyers’ ideas for Peruvian grey pec- 
caries $1.70 and blacks $1.10 c&f. 
basis, whereas shippers want these 
levels fob. Believed that Manaos 
grey peccaries could be sold at $2.00 
basis manufacturers. 

Although not much interest in 
blacks due to fair-sized holdings on 
spot, choice lots could be moved at a 
price. Maranhao peccaries, includ- 


ing 20% blacks, are held at $1.30 
fob. and buyers’ ideas 10¢c less.- 

Europe buying Chaco carpinchos 
and paying better prices than can be 
realized here. Wet salted capivaras 
slow and nominal. 


Dry Sheepskins Slack 


Business still restricted due to price 
differences of buyers and _ sellers. 
Fairly good demand for Brazil ca- 
brettas and while difficult to confirm, 
reports that some regulars sold at 
$12.50 per dozen, fob. 

However, principal demand is from 
the Continent and selling quarters 
here state that they have been unable 
to obtain offerings even though they 
have made bids of $12.50 fob. for 
regulars. Specials nominally quoted 
at $16-16.50 per dozen, fob., depend- 
ing upon sections. 

Sellers report relatively little inter- 
est in Mombasas and nominal mar- 
ket for shade drys around $5.50-6.00 
though most buyers’ views lower. Dif- 
ficult to confirm sales of Addis-ab- 
baba butcher skins as there seems to 
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Atlas Oils. 


Neatsfoot Oil 
Sulphonated Cod Oils 


ATLAS 


Guaranteed 


OILS 


Tue simplest thing to remember about buying tanning oils is that experience 
—66 years of it—is back of Atlas Oils. That, plus a record of satisfaction to 
customers, is our most valued possession. Put the two together and you'll 
do what so many tanners have done for so many years . 


Split Oils 
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be a 50c difference between buyers 
and sellers. Mochas, Cape glovers 
and Nigerians continue slow and 
nominal. 

Wool sheepskins mixed as reports 
from Australia on late sales state that 
at Sydney, 39,000 skins offered with 
strong crossbreds one to two pence 
lower, new season lambs firm and all 
others irregular without much change 
while, at Melbourne, bare to one inch 
sheep one to two pence lower, all 
other descriptions in buyer’s favor. 


Pickled Skins Ease 


Although there is an easier tone to 
the market here, shippers at origin 
still have firm views. Bids of $13 re- 
fused for Iranian pickled sheepskins 
with $13.50 asked. Some shippers 
have withdrawn their offerings as 
they report the market rising. 

Too early for offerings of New 
Zealand skins though report that some 
“Hellaby” sheep available at 120 shil- 
lings and bids of 110 shillings re- 
fused. Domestic market lower with 
lambs selling at $13.50 and sheep at 
$15.00 per dozen. 


Reptiles Drag 


Some wet salted Bengal back cut 
lizards, 10 inches up, averaging 111% 


inches, 80/20 selection, sold at 65c. 
While there have been some sales of 
wet salted Agra back cut lizards at 
25-26c for 9 inches up, averaging 10 
inches, 80/20 selection, further offer- 
ings at these levels failed to interest 
buyers. 

Little call for whips as offerings of 
U.Ps., 4 inches up, averaging 41% 
inches, 60/40 selection, at 38c and 
combined lots of Madras bark tanned 
whips, 4 inches up, averaging 41% 
inches combined with skins averaging 
4°, inches, 70/30 selection, at 50c, 
failed to interest. 

Siam ring lizards selling at $1.00 
but buyers have reduced ideas. How- 
ever, reports from origin state Japan 
operating and paying higher prices 
with the market going up. 

Although it is a little early for 
Brazil back cut tejus, some small lots 
of 20/60/20 assortment offered at 
65c fob. and buyers’ ideas not over 
60c, fob. No interest in giboias or 
chameleons. 


Goatskins Better 


A little more interest reported by 
shippers’ agents with some sales of 
India, Pakistan and Brazil skins made 
at advances. Group 4 Amritsars last 
sold at $8.75 per dozen, c&f, and 


group 5 at $9.75, a 25c advance. 
Shippers now ask up to $9.00. Mad- 
ras skins also brought $9.25 for 
1.70/1.80 Ib. skins. 

Genuine Batis moving at $10.50- 
$10.65 for 115 lb. skins up to $12.00 
for 140 lb. skins. Most sales for 115 
lbs. at $10.00. Bati types steady at 
$9.00 for 115 lb. skins. Nigerians 
firm but few offerings. Shippers ask- 
ing $1.06 per lb. for Red Kanos 
primes. Mombasas mixed with small 
bidding at prices all over the lot. 


NEW CLICKER BLOCK 


Constant industry demand for a 
resignated Clicker Block has led Con- 
solidated Rubber and Plastics Co., 
Inc., of Melrose, Mass., to add an 
18” x 36” x 5” block to its “Click- 
Rite” line. 

The company reports that “Click- 
Rite” Clicker Pads have performed 
well in the field with their usage in- 
creasing constantly. The new “Click- 
Rite” Clicker Block is made of the 
same durable wear resistant com- 
pound used in the pads. 

Consolidated will show the new 
line along with its line of cork and 
rubber platforms and composition 
soling materials at the Popular Price 
Shoe Show in New York. 
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® Armand S. Bennett has resigned 
as sales manager of Overseas Commerce 
Corp., New York reptile leather tan- 
ner, to join Alpine Leather Co., also of 
New York, in a similar position. While 
with Overseas, Bennett styled the com- 
pany’s colors and was largely respon- 
sible for its successful entry into high 
fashion colors. 


®George O. Jenkins, Jr., has been 
named president of Geo, O. Jenkins 
Co., Bridgewater, Mass., maker of 
leather fibers and shoe boxes. He suc- 
ceeds H. Loring Jenkins, who is re- 
tiring. Robert A. Jenkins has re- 
tired as treasurer of the firm but will 
continue to serve as a consultant. 


® Dick M. Jones is resigning as ad- 
vertising manager of American Bilt- 
rite Rubber Co., Chelsea, Mass., to re- 
join Charles A. Eaton Co., Brockton 
men’s shoe manufacturer on Dec. 1. 
He will be in charge of sales promo- 
tion and advertising for Eaton and will 
supervise the development of new 
products, according to Charles C. 
Eaton, President of the firm. Jones 
was associated with Eaton before join- 
ing Avon Sole Co. over five years ago. 


® David I. Miller has joined Paliz- 
zio, Inc., New York maker of wom- 
en’s high style shoes, as sales coordina- 
tor. He was formerly New York sales 
representative for Johnson-Stephens & 


Shinkle Shoe Co. of St. Louis. 


® R. J. Kleinman has been elected 
vice president of Midwest Footwear, 
Inc., Sullivan, Mo., shoe manufacturer. 


®@ John L. Crowley, vice president 
of Cudahy Packing Co., Omaha, Neb., 
has been placed in charge of all live- 
stock procurement and production. 


@ Nominations for officers of the 
Shoe Travelers Association of Chicago 
are as follows: President—Arthur A. 
Brown of Accent Shoe Co., division 
of International Shoe Co., incumbent 
president, and J. W. Givens, Portage 
Shoe Mfg. Co., division of Weyenberg 
Shoe Mfg. Co.; Vice President—Wil- 
liam F, Stamm, House of Crosby 
Square, and Harry Greenfield, Mode- 
craft Shoes, Inc.; Secretary-Treasurer 
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—Billy K. Hubbard, Ward Hill 
Shoes, and Mortimer A. Marks, 
Craddock-Terry Shoe Corp. 


@ Roger Long has been appointed 
stylist and sales representative for 
Howard & Foster, Brockton men’s 
shoe firm. He will cover the South- 
eastern and Southwestern territories. 


® Sam Gruber has been appointed 
superintendent of Coronet Footwear, 
New York women’s shoe and slipper 
manufacturer. Gruber has been asso- 
ciated with Caprice Creations, Inc., 


of New York. 


® William H. Gove, prominent Au- 
burn, Me., shoe executive, has been 
named to the board of directors of the 
Manufacturers Bank of Lewiston. 
Gove has been associated with the local 
shoe industry for the past 32 years. 


® Adolph Stansbury, former pack- 
ing room foreman with Jay Shoe Mfg. 
Co. of Cambridge, Mass., is now with 
Clark Shoe Co. of Auburn, Me., in a 
similar capacity. He succeeds Silvo 


Madore. 


® Irving Shind was recently named 
purchasing agent for Bradford Shoe 
Co. He succeeds Dan Braude who has 
gone into the insurance business. Shind 
is the son of Sam Shind. 


® Arthur Millette is now associated 
with Knapp Bros. Shoe Co, at its Lew- 
iston, Me., plant where he is packing 
room foreman. 
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News Quicks 


About people and happenings coast to coast 





Maine 
® Construction of a $61,000 shoe 
factory has been started by Harmony 
Development Corp., Harmony. The 
plant will house a division of Sand- 
lers of Boston and will employ some 
120 workers. 


® Livermore Shoe Company has be- 
gun construction of a 42,580 square 
foot factory in Livermore Falls. Some 
250 people will be employed by the 
plant. 
Massachusetts 

® Shortages of experienced shoe work- 
ers have disappeared in Lowell plants 
which, for the first time in months, 
have sufficient experienced help. For 
the past two years various Lowell shoe 
factories have had a series of training 
programs in operation which have now 
paid off. 


® A delegation of shoemen from 
Lowell attended the opening meeting 
of the 65th season of the Boston Boot 
and Shoe Club at the Parker House, 


Boston. Charles Slosberg, president, 
was toastmaster and introduced the 
guest speaker, Dr. David G. Power of 
New York whose speech was entitled 
“Traveling in Seven-League Boots.” 


® An independent union has been or- 
ganized by employes of Premier Shoe 
Goods Company, 601 Washington 
St., Boston, which will be known as 
Lynn Independent Shoe Findings 
Union. The following officers have 
been elected: president, Walter Babb; 
vice-president, Dorothy Galbraith; 
second vice-president, James Clark; 
financial secretary, Adelaide Nichols; 
corresponding secretary, Leo DiCres- 
cenzo; treasurer, Joseph Bonomo; ex- 
ecutive board, Charles Laganos, chair- 
man and the foregoing officers. 

The new union has 127 written ap- 
plications for membership and claims 
the right to bargain with the employer 
since the United Mine Workers’ Union 
has not met the requirements of the 
NLRB by having its officers file anti- 
Communist affidavits. 
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® Contract negotiations have been 
completed between Bickford Shoe 
Company of Jamaica Plain, maker 
of women’s shoes, and Milford Shoe 
Workers’ Association for the reopen- 
ing of the former Derman Shoe Com- 
pany plant on Depot Street, Milford. 
A wage scale plan for the company’s 
some 400 workers has been approved. 


© In order to keep fuller contacts 
with shoe plants all over the country 
Acme Leather Company, Inc., Pea- 
body, has appointed Merrill Stone of 
Nashville as its representative in Ten- 
nessee, Virginia, Louisiana and Ala- 
bama. 


® Weil & Eisendrath Co., tanner of 
softer type leathers, has appointed 
Walter D. Ziegler, agent for shoe ma- 
terials, as its representative in the New 
England area. 


® A petition for a decertification elec- 
tion at Medway Shoe Manufactur- 
ing Corp., Medway, has been dis- 
missed by the NLRB since, two weeks 
before the firm’s contract with the 
union expired, the plant ceased opera- 
tions at the insistence of a creditors’ 
committee and there is serious doubt if 
the company will resume full opera- 
tions in the near future. 


® Tax Court upheld an assessment of 
$24,132 against Auerbach Shoe 
Company, Boston, on a charge of fil- 
ing fraudulent tax returns for 1944 
and 1945. The company fought the 
charge on the grounds it was not re- 
sponsible for the actions of its presi- 
dent, Hyman Auerbach, who sold 
$68,000 worth of goods and kept the 
money for his own usage. 


® Service Wood Heel Co., Law- 
rence, has purchased a one-story brick 
building containing 38,000 square feet 
of floor space in Augusta, Maine. This 
will bring the firm closer to its source 
of raw material. The Maine factory 
will prepare the wood used in the Law- 
rence plant and will employ from 100 
to 125 workers. 


® An involuntary petition in bank- 
ruptcy has been filed in U. S. District 
Court against Meldin Finger and 
Philip Weiner of Mohawk Shoe Co., 
287 Broadway, Somerville. Petition- 
ing creditors are Benjamin Walk & 
Co., Inc., $439; Herbert Masofsky, 
$52; and Hirsch Shoe Co., Inc., $139, 
all of Boston. 


© Due to the high demand for its new 
side leather line, ‘““Holiday Ranchide,” 
A. C. Lawrence Leather Co., Pea- 
body, has reopened its number three 
building at the Waters River Plant. 
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“Holiday Ranchide” was developed by 
the company for Air Force use in 
World War II and it was just recently 
that garment manufacturers have been 
using it for high fashion coats and 
jackets. This leather is soft, supple, 
easily draped and processed in 11 dif- 
ferent colors. 


© Ludington Footwear, Inc., Pa- 
cific No. 10 Building, Lawrence, has 
been recently incorporated in Massa- 
chusetts for the manufacture of foot- 
wear. 


Minnesota 
® Bloom-Ease, Inc., Minneapolis, 
has filed suit in U. S. District Court 
against North Star Shoe Corp. 
charging infringement of U. S. Design 


Patent No. 168,426. a combined con- 
tainer and children’s apparel display. 


Missouri 


®@ Factory and ofhces of Proctor 
Counter Company are now located at 
2117 Hanley Industrial Court, Brent- 


wood. 


New Hampshire 


®@ Mary Lee Wedge Heel Co., Inc., 
Brook Street, Derry, was recently or- 
ganized under the partnership of Wil- 
liam Sterndale and Wallace Bracy for 
the manufacture of spring and wedge 
type heels. 

© Under the management of Hyman 
Roffman, Royce Shoe Company, 
Newmarket, manufacturer of wom- 


o 


en's footwear, will be reopened in the 
near future. The company was re- 
cently sold at auction to satisfy liens 
filed against the firm by revenue offi- 
cials. 

© The company union of Brown 
Company, Berlin, manufacturer of 
shoe innersoles and other products, re- 
cently held a banquet for 29 retired 
employes of the firm. 


New Jersey 


® After negotiations for a 15 per- 
cent wage increase were broken off re- 
cently between Johnson & Murphy 
Co., Newark, and Local 73, Joint 
Council 13, United Shoe Workers, 
CIO, some 200 production workers 
walked off their jobs. Representatives 
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Tanexco, sole agents for Sheffield Shav- 
ing Machine and Highback Buffing 
Machine Blades. Also Caulking Steel. 
Try our imported Glazing Glasses too. 


TANEXCO, INC., Sole Agents, 
549 West Washington Boulevard, 
* Chicago 6, Illinois 


The finest name in cutting steel is 
Sheffield—and it’s the finest name in 
Shaving Machine Blades. 

They stay sharp with little grinding 
to give longer lasting, more uniform, 
and chatterfree results. 
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of the Federal Conciliation Service and 
the State Mediation Board are attempt- 
ing to get the union and the company 
officials together. 


New York 


® A petition to effect settlement of 
20 percent in four quarterly payments 
under Chapter XI of the Bankruptcy 
Act has been filed by Faithful-Foot- 
wear of New York, Inc., 545 Broad- 
way, New York City, manufacturer 
of slippers and sandals. Schedules list 
liabilities of $71,991, exclusive of un- 
determined tax claims, and assets of 
$12,000, 


CI P 0 mC, 


549 W. WASHINGTON BLVD. 


® Samuel R. Goldsmith & Son, 
Inc., 707 Broadway, New York City, 
manufacturer of ladies’ handbags, has 
been assigned to Herman Haberman, 
225 West 34th Street. 


@ Metro Shoe Co., Inc., 153 West 
27th Street, New York City, manu- 
facturer and seller of shoes, has been 
assigned to Murray Ehrlich, 45 John 
Street. 


® Sterling Shoe Corp., manufac- 
turer of women’s and misses’ Califor- 
nias, is now located at 263 Classon 
Avenue, Brooklyn. 


CHICAGO 6, ILL. 
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@ At a recent meeting Harry R. 
Levy, New York salesman for Golden 
Leatherboard Co. and Cangen Shank 
Co., was nominated for the 1954 presi- 
dency of the Superintendents’ and 
Foremen’s Association of Greater 
New York. Levy was the only nom- 
inee. Second nominations will be held 
at the club’s next business meeting and 
the 1954 installation of officers will 
take place January 16 at the Hotel 
Grenade, Brooklyn. 


Pennsylvania 
© Registration Certificate has been 
filed by Walter Kaufmann for Printz 
Tanning Company, 229 W. Upsal 
Street, Philadelphia. 


Vermont 
© The state of Vermont has granted 
a charter to Vermont Shoe Com- 
pany, Inc., of Lyndon. The corpo- 
ration has made provisions for capi- 
talization of 100 shares of $100 com- 
mon stock. 





Canadian Notes 





® Shoe prices at retail on next spring’s 
lines will probably remain about the 
same as those on sale this fall and win- 
ter, according to Maurice Corbeil, 
president of the Shoe Manufacturers’ 
Association of Canada. 
» Speaking recently before the Shoe 
and Leather Council of Canada at a 
meeting in Toronto, Corbeil said, “We 
are doing everything in our power to 
hold shoe prices down despite the in- 
creased cost of certain materials and the 
labor needed for their manufacture. 
“The Canadian shoe industry feels 
it is extremely important to give the 
consumer the best possible value at a 
price he can afford.” 


® Seven rubber firms and the Rub- 
ber Association of Canada have pleaded 
guilty in Toronto to federal charges of 
operating a combine in the footwear 
division of the rubber industry. 

The companies involved are Dom- 
inion Rubber Co., Ltd., Gutta Percha 
and Rubber Ltd., the B. F. Goodrich 
Rubber Co. of Canada Ltd., Alfred 
Lambert Incorporated, Kaufman Rub- 
ber Co., Ltd., the Miner Rubber Co., 
Ltd., and Northern-Woodstock Rub- 
ber Ltd. 

This is the third instance in which 
Canadian rubber companies have been 
charged with operating a combine, the 
first dealing with mechanical rubber 
products and the second in tires and 
tubes. Some $50,000 has already been 
paid in the first combine case when five 
firms were convicted. 
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WATER REPELLENT DYES 
(Coneluded from Page 11) 


leather as described by Wilson for 
suede blacks and colors. Thus, para- 
rosaniline was diazotized and coupled 
with 5-n-pentadecyl-resorcinol, 3-n- 
pentadecyl-phenol, and phloro-dode- 
cylphenone. The first two substituted 
phenolics were secured from Irving- 
ton Varnish and Insulator Company. 
The substituted phenone was pre- 
pared from phloroglucinol and Ar- 
mour’s Arneel-12, a commercial do- 
decane nitrile. 

Since we were not able to synthe- 
size the identical dyes described by 
DeWitt and Shroff, we also secured 
Dr. DeWitt’s cooperation to dye some 
chrome-tanned, vegetable mordanted 
glove sheepskin leather. Dr. DeWitt 
does not desire to reveal the identity 
of his dyes, so that the samples were 
submitted under code numbers 1 
through 4. A green, orange, brown 
and purple dye were included. 


Testing Method 


The method of testing of the leath- 
ers was that adopted in our study of 
the washability of glove leathers. 
These data are listed in the table here. 
The acid-dyed control data are rep- 
resentative of the leather we have ex- 
amined in our study of these leathers. 


It will be noted that the long tailed 
dyes have given the leather some 
properties of water repellency. None 
of the leathers are especially wash- 
able with soap, since they all show 
color bleeding into the soap solution. 
However, the colors do not fade ap- 
preciably on the leather, which is very 
desirable. Further, the pentadecyl 
phenol and phlordodecy! phenone de- 
rivatives of para-rosaniline show very 
favorable low bleeding onto a moist 
cloth at 70°C, as well as very little 
wet and dry crocking. Also, the Mich- 
igan State leathers 3 and 4 show very 
low water absorbencies, although 
their crocking is not as good as would 
be desired. Leather 4 is especially 
noted to have an exceedingly low 
water absorbency. 

These results show that the idea of 
long tail modified dyes to convey 
water repellency to leather is feasible. 
It is therefore something which the 
dye industry should be encouraged 
to develop. It must be noted, how- 
ever, that the process will probably 
be covered by Michigan State patents 
so that commercialization of the idea 
will have to be licensed. However, 
the idea seems sufficiently attractive 
to justify industry interest. 

— END — 
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VERTICAL SHOE ALLIANCE 


(Continued from Page 22) 


each, and manufacturers up to $10,- 
000 each. This would pay for build- 
ing the big Center building of the 
Alliance for administration, research 
facilities, executive offices, etc. 

Rollman suggests one plan to fi- 
nance to the general operation of the 
Alliance. One of the country’s big 
factors would finance the operation 
for a return of about 1% of one per- 
cent of total net sales. 


Each Alliance member would pay 
a certain percentage of its net sales 


} 


EST. 


to the Center—about 15 of one per- 
cent on net sales. 

Rollman states that in an average 
good year each Alliance member 
should realize a 10 percent net profit 
on sales, and about five percent in 
depressed years. 

The Center would have about $10 
millions a year for research purposes 
and advertising. 

No matter how the organization is 
set up, each member firm, Rollman 
insists, will retain its essential inde- 
pendence. In short, a single giant 
firm is created out of many small 
independents merged into a coopera- 
tive effort. 
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Rollman got the idea for a Vertical 
Shoe Alliance back in 1931, when he 
visited the Bata shoe empire in Zlin, 
Czechoslovakia. He brought the idea 
back to Germany and started it in a 
small way there in 1932. Rollman 
was producing the shoes in his fac- 
tories, selling them to one man who 
bought them for 500 small independ- 
ent stores. The shoes were sold for 15 
agus less than if bought and sold 

y each independent individually. 

Hitler’s rapid rise forced Rollman 
to leave Germany in 1938 and move 
to France, where he stayed a year 
before coming to the U. S. in 1939. 
However, it wasn’t until 1952 that 
Rollman’s Alliance idea became “offi- 
cial” in the sense of being presented 
to manufacturers and retailers as 
positive plan. 1 

LEATHER AND SHOES suggested thaq 
the Alliance idea might easily be in- 
terpreted as being socialistic. Roll- 
man replied that it isn’t. “The mem- 
ber independent is always free to sell 
his own business. Therefore it is 
basically private enterprise. It’s 
simply a group of private enterprises 
working cooperatively.” 

Rollman states that “the shoe in- 
dependent, whether retailer or manu- 
facturer, desires to retain his business 


independence while at the same time 
being protected against competitive 
encroachments by the giants. I am 
opposed to legislation as a means of 
preventing such competition. I think 
there are more effective ways of do- 
ing it—such as the Alliance plan.” 

LEATHER AND SHOEs has queried a 
large number of shoe industry exec- 
utives and retailers on the Alliance 
idea. The consensus: very interesting 
—as an idea. But among the oppos- 
ing or critical comments were the 
following: 

Inefficient companies or stores gain 
the same proportionate benefits as 
the efficient. The inefficient act as a 
drag on the efficient. 

If the current giants in the shoe 
industry are considered a “competi- 
tive evil” by many of the independ- 
ents, do you improve the situation by 
creating another giant? 

By merging independents under a 
single organization, do you not limit 
the number of creative ideas in foot- 
wear, merchandising, factory opera- 
tion, etc. that results from competi- 
tion among firms acting independ- 
ently? 

Doesn’t the idea lead ultimately to 
monopoly and restraint of trade? 
For example, if there are two or three 


Vertical Alliances, together doing the 
vast majority of the business, there 
may be a tendency to fix prices at 
various levels, from cattle range to 
store. Or, the public might be denied 
the free choice of styles or products 
that ordinarily emanates from a large 
number of producers. 

Is this not a version of the cartel 
idea—acceptable in Europe and Asia, 
but in principle not acceptable in the 
U. $.? 

While the member firm may tech- 
nically be independent in terms of 
ownership or freedom to sell its busi- 
ness, it cannot be independent in its 
basic policies ( operated from the 
Center) or in expressing “individual- 
ity” in other forms, such as store 
fronts, styling, etc. 

Rollman’s answer to all of these 
points is basically as follows: “Other 
industries, such as the independent 
grocers, faced an almost identical sit- 
uation as our small shoe industry in- 
dependents. They carried out such a 
plan as I have suggested in the Ver- 
tical Shoe Alliance. They have met 
with no serious problems, and their 
success has been outstanding. I con- 
tend that it can happen in shoe busi- 
ness. 

—END— 
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CLASSIFIED ADVERTISING 








Wanted and For Sale 





SEDGWICK K. JOHNSON 
Leather Chemist and Tanner 
Research and Government Work a Specialty 


E-4 19 Pingry Place, Elizabeth 3, N. J. 
ELizabeth 3-7336 





Suftko Tool & Die Co. 


MFR. patented glove turning equipment. Fine 
cutting dies. Carnauba liquid wax. Prime 
dressing oil for cutting boards. Dryren brush 
for staining leather edges. Small map meas- 
urer, inches to miles, centimetres to kilometres, 
easy to read inches in patterns and leather. 
Every leather goods business should have one 
—a fine Christmas gift. 
4053-55 Carroll Ave., Chicago 24, Ill. 





Representative Wanted 


WANTED: Commission representative in the 
Chicago area with experience in and contact 
with the handbag, waist belt and novelty 
leather trade. Submit references, experience, 
etc. Address L-4, c/o Leather and Shoes, 300 
W. Adams St., Chicago 6, Il. 





Cash Buyers of All Grades of 


Animal Hair 


Horse and Cattle Tails 
Horse and Cattle Tail Hair 
Mane Hair — Hog Hair 
KAISER-REISMANN CORP. 
230 Java St., Brooklyn 22, N. Y. 
Telephone: EVergreen 9-1032-3 


° 
Blue Splits for Sale 

TRIMMED AND SORTED for weight and 
grade. Large quantities. Steady supply. Tell 
us what you are making and we will furnjsh 
a suitable selection. 

Address L-5, 

c/o Leather and Shoes, 
300 W. Adams S8t., 
Chicago 6, Il. 


For Sale 


COMPOSITION RUBBER SOLING SCRAP, 
approximately 60 tons, 5 iron thick, oak color, 
very cheap. 
Address L-24, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill. 


For Sale 


GENUINE PIGSKINS, beige color, 30,000 feet, 
close-out. 
Address L-25, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill. 





Sheridan Press for Sale 


48’ x 26’ machine only a few years old. In 
excellent running condition. If interested ad- 
dress Y-1, c/o Leather and S‘.oes, 10 High St., 
Boston 10, Mass 





For Sale 


USED 7i-inch Quirin Wringer. This ts 
in good condition and will sell at a 
reasonable price. 

Adress L-29, ¢/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Hl. 
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Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted”’ 
column, where space costs $2.00 per inch 
for each insertion. 
Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘Help 
and ‘‘Special Notices’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.’’ 
Minimum space accepted: 1 inch. Copy 
must be in eur hands not later than 
Monday merning for publication in the 
issue of the following Saturday 


tial 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 














Help Wanted 








Salesman 


AN OUTSTANDING OPPORTUNITY to pio- 
neer a new product in Europe for a nationally- 
known firm. This long-term assignment needs 
a top-notch promotion-salesman not over 45 
years old. Must speak French and/or German 
fluently and have shoe production experience. 
Payment on base salary plus excellent incen- 
tive; expenses. Your answer strictly confiden- 
tial. Address L-18, c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Tl. 


Hides and Skins 


WE WISH TO RE-ENTER FIELD. Looking 
for capable gentleman familiar with this or 
related line. Headquarters New York. 
Address L-20, 
c/o Leather and Shoes, 
20 Vesey St., 
New York 7, N. Y. 


Sole Laying Foreman 


WANTED: Foreman for compo sole laying de- 
partment for Mid-western high grade women's 
shoe manufacturer. Piease write stating ex- 
perience and salary expected. Also date of 
availability. All information kept strictly 
confidential. Address L-23, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, Il. 


Cutting Room Foreman 


HIGH QUALITY LOW HEEL TEEN-AGE 
WELTS. EXCELLENT OPPORTUNITY IN 
MODERN PLANT. WIRE COLLECT EX- 
PERIENCE, AGE AND SALARY REQUIRE- 
MENTS. H. W. FRIEDBERG, GOLO OF 
DUNMORE, DUNMORE, PENNSYLVANIA. 





Representative 


LONG ESTABLISHED chemical and dyestuff 
firm has an unusual opportunity for a live-wire 
sales and technical representative. State aca- 
demic and sales background 

Address L-26, 

c/o Leather and Shoes, 
20 Vesey St., 
New York 7, N. Y. 


Tanner 


OPPORTUNITY FOR TANNER. Will sell in- 
terest in established tannery. Must have actual 
experience in tanning and capable to take full 
charge. In reply state age, qualifications, and 
background. Address L-27, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, Il. 


LEATHER and SHOES 


Salesman Wanted 


SALESMAN WANTED to handle sole leather 
products for the Finding Trade. State previous 
experience. Commission basis. For full par- 
ticulars write 

L-28, 


c/o Leather and Shoes, 


300 W. Adams St., 
Chicago 6, Ill. 


Situations Wanted 








Tanner 


POSITION WANTED by chrome and vegetable 
tanner with over 25 years of experience. Can 
tan all types of leather. 
Address L-22, 
c/o Leather and Shoes, 


300 W. Adams 8t., 
Chicago 6, Il 


Cutting Room Foreman 


Running cutting room 25 years, understands 
upper leather. Can teach help and willing to 
go anywhere if job warrants Address Box 
Y-3, c/o Leather and Shoes, 10 High S8t., 
Boston 10, Mass. 


Salesman-Executive 


SPECIALTY LEATHER salesman and busi- 
ness executive with many years of experience 
in nation-wide sales, sales management and 
all phases of running a business. Fully fam- 
iliar with leather manufacturing principles. 
Actual tannery experience in sheep leather 
Age: 32. First class references. Looking for 
permanent association with future in sales, 
sales management or general executive posi- 
tion. Address L-19, c/o Leather and Shoes, 
20 Vesey St., New York 7, N. Y. 


Tanner 


HIGH GRADE side upper leather and calfskin 
tanner. Can take charge of complete or par- 
tial control. 30 years’ experience Born in 
Budapest, Hungary Knowledge of vegetable 
tanning, fine linings, etc Good references. 
Address L-21, c/o Leather and Shoes, 300 W. 
Adams S8t., Chicago 6, Ill 


Work Glove Foreman 


POSITION WANTED: Young man with experi- 
ence in work glove manufacturing. Head cut- 
ter, and recently foreman in plant now closing 
Best of references. Willing to relocate if situ- 
ation warrants. Address L-30, c/o Leather and 


Shoes, 300 W. Adams St., Chicago 6, TI. 





Brazilian Leathers 
Ask 


Schlossinger & Cia. Ltda. 
Caixa Postal 917 
Sao Paulo, Brazil 
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COMPOSITION BLOCKS & PADS 
and NEW ERA SUPER WEAR BLOCKS 


INDEPENDENT and NEW ERA DIES 


Cutting * Perforating * Embossing * Marking 
BEVERLY DIES too! 


No Better Combination to Show the Way to 
Longer Block Wear and Fewer Die Troubles 


The Perfect Self Healing Blocks & Pads 
Any Desired Size in Black or Blonde 


Try One or More Today BUNT Yi Jana bali ae 8 mae 
and LaSalle neor Jefferson, St. Louis 4. Mo., Phone: Grand 2143 


BE CONVINCED! Associate 


NEW ERA DIE CO. Red Lion, York County, Penna 


LEATHER and SHOES 


Albert M. Peirce 


. . tanning executive, died Nov. 18 at 
Brunswick, Ga., after a long illness. 
Associated for many years with Leas 
& McVitty, Inc., Philadelphia tanner 
of oak sole leathers, Peirce first joined 
the company as an office boy 57 years 
ago and advanced to president and 
finally, board chairman. During World 
War II, he served in the Leather and 
Shoe Division of the War Production 
Board in Washington for more than 
five years. Funeral services were held 
Nov. 21 in Philadelphia. Surviving are 
his wife, Wilhelmina K., and a brother, 
Joseph S., of Bristol, Pa. 


Gasa Paskus 


... 81, pioneer tanner, died Nov. 16 at 
Lenox Hill Hospital, New York City, 
following a brief illness, With his 
father, Paskus conducted a tannery 
many years ago at the present site of 
the Museum of Natural History in 
New York City. The firm was known 
as J. Paskus & Son. When the tannery 
was sold at the turn of the century, 
Paskus and his father moved to Mid- 
dleburg, Pa., and eventually opened 
several tanneries in Pennsylvania. Pas- 
kus retired from the leather business 
20 years ago to devote his time to 
charity work. He was active in the 
Jewish Philanthropies of New York 
and founder of the Community House 
of Central Synagogue in New York 
City. His son, Jay Herbert, a televi- 
sion producer, survives him. 





COMBINING — ELASTICIZING 
PLASTICS 
BACKING CLOTH 


WINDRAM 
MANUFACTURING COMPANY 


Established 1867 
3 Dorchester St., So. Boston, Mass. 











November 28, 1953 





What are the facts about moccasins. 
sewn with 


NYLON 


THREAD? itleway and Hand Stitching 


threads break down because of abrasion, 
perspiration and flexing, moisture, mildew 
and rot. 


But note these Characteristics of Nylon 
Nylon is unmatched in resistance to abrasion. 
Nylon is not affected by mildew, moisture 
or perspiration. 

Nylon withstands continual flexing better 
than any other fiber. 

Nylon is now available for Hand Stitching. 


PREMIER'S TECHNICAL SERVICE STAFF ; ; : i 
—has developed Neophil nylon It is a fact that sewing your moccasins with 
Hand Sewing thread, now available nylon thread eliminates failures at the tradi- 
to you pre-waxed and “hackled” in tional “failure points” — enabling you to 
any required length. Much more arket duc . 2 aay 

uniform than the natural fibers, it market a product superior to any moccasin 
contributes richly to improved ever sold before. 
styling and sales appeal. On any 
other moccasin stitching problem, 
we are prepared to advise you — 
production-wise, cost-wise, style- 


> 
wise. No obligation! i yo ; PREMIER § S. NE QPHIL 


to keep in pace with modern style and quality . . . 
Always stitch with Neophil (Nylon) Sewing Thread! 





/ 


° now gil lO? , a a, e ee , 
This tag tells customers your shoes are W/; 4 al fi / » fa 7 
pon, a FE: : 1C DUCE G3 AA YtlOtM, QDOAHG 4/40, . 
superior. Write us for full information € uceerifl . a “i “a - 
on our Premier Plan for helping you 


win recognition. PREMIER THREAD CO. - PAWIUCKET, RHODE ISLAND 





THERE’S 
MORE 
SPICE 
TO THIS 


Seasoning! 


Here’s how tanners get better seasoning power—and 
slice operation costs! 


The even color transfer and streak-free efficiency 
of patented Jenkins’ METLKOR — the cylinder 
brush that lasts 3 to 12 times longer — cuts season- 
ing time to a minimum. Their tough moisture- 
resistant aluminum or cold drawn steel cores won't 
sag or split, are evenly balanced. 


METLKOR bristle can be replaced! This patented 
construction has fuft-set bristle set in notched flat 
corrosion-resistant wire, wound on metal cores and 
sealed in with solvent-water-proof baked plastic 
cement. This unique construction makes 
METLKOR brushes easy to keep clean. 


Whatever the process, whether it’s seasoning or 
buffing, there’s a METLKOR to fit your needs. If 
you have a special brush problem, call on us, or 
write: M. W. Jenkins’ Sons, Inc., Cedar Grove, 
Essex County, N. J. 


TANNERS- 


METEK OR: 
BRUSHES FOR: 


Seasoning 
Brushing 

Bolster Washing 
Oiling off 
Buffing 

Dusting off 
Sponging 
Conveyors 
Feeding 
Conveyor scrubbing 
Penetrating 
Hide wetting 
Coloring 


M.W. JENKINS SONS, INC. 


Three-Quarters 


Century of Pioneering Brushes for Industry 


Cedar Grove, Essex County, New Jersey 


TELEPHONE Verona 8-5327 





